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L J KUNIVERSITY

SCHOOL OF COMMERCE
NEW L J COMMERCE COLLEGE
B.Com Semester 1 (2023-24) COURSE STRUCTURE AS PER NEP

Sr. No. | Nature of Course Name of Course | Credits
Course Code
1 Major Accountancy | 110150101 4
for Special
Transactions
2 Major Corporate 110150102 4
Accounting
3 Minor Operations | 110150103 4
Research
4 Multidisciplinary | Economics for | 110150104 4
Managers
5 Ability Communicative | 110150105 2
Enhancement English
Course (AEC)
6 Skill HR Skills and | 110150106 2
Enhancement Management
Course (SEC)
7 Value Added Data Analysis | 110150107 2
Course (VAC)

Total Credits = 22
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TEACHING SCHEME & EXAM PATTERN
TEACHING SCHEME

As per NEP guidelines regarding credit hours to be devoted to Major,
Minor, Multidisciplinary, AEC, SEC, VAC and IKS

ASSESSMENT PATTERN
* For all the seven courses two exams will be conducted

1) Mid-term exam of 50 marks (40 marks written exam + 10 marks
CCE {attendance + assignment — 50% weightage of each}) covering
50% of the syllabus

2) End-term exam of 50 marks (40 marks written exam + 10 marks
CCE {attendance + assignment — 50% weightage of each}) covering
the remaining 50% of the syllabus

 Passing criterion — 40% of total 100 marks but it will be compulsory
to attempt both the examinations

» One retest will be conducted after the completion of end-semester
examination for the students who might have missed out on either
of the two examinations

« PAPER STYLE — 30% weight to descriptive questions and 70%
weight to objective type questions (competency based)

3) For computer-lab based courses, exam assessment scheme may vary
from the one mentioned in point (2) above. And this may also vary
from one course to the another.
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Teaching Scheme for Bachelor of Commerce program (School of Commerce)

SEMESTER 1 [effective from 2023-24 under NEP]

Sr CATEGORY COURSE | COURSE | CREDI MAX PASC’;SIN I;FAOAL?(LS
TS
CODE TITLE MARKS MARKS
Accountancy 40 100
1 MAJOR 110150101 | for Special 4 80 | 20
Transactions
2 MAJOR 110150102 | Corporate | gy | 59 | 40 100
Accounting
3 MINOR 110150103 | OPerations |, gy | 59 | 40 100
Research
Economics 40 100
4 MULTIDISCIPLIN 110150104 for 4 80 | 20
ARY
Managers
ABILITY Communicat 40 100
5 | ENHANCEMENT | 110150105 ‘e Enalish 2 80 | 20
COURSE (AEC) g
HR Skills 40 100
SKILL and
6 | ENHANCEMENT | 110150106 | Management 2 80 | 20
COURSE (SEC) Data
Analysis
VALUE ADDED 40 100
7 COURSE (VAC) 110150107 2 80 | 20
32 560 | 140 280 700
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NAME OF THE COURSE: ACCOUNTANCY FOR SPECIAL
TRANSACTIONS

NATURE OF THE COURSE: MAJOR

PAPER CODE: 110150101

SYLLABUS:

UNIT 1 - INSTALLMENT PAYMENT SYSTEMS & HIRE PURCHASE

ACCOUNTS

Introduction to concept of instalment payment system and hire purchase

system

Nature of hire purchase agreement and Legal position
Terminologies related to hire purchase agreement
Types of methods with its journal entries

Specimen of hire purchase agreement

Numerical based on above topics

UNIT 2 - SALE OF GOODS ON APPROVAL OR RETURN BASIS

A\

YVVVY

> Introduction and meaning

> Features of sale of goods on approval or return basis
» Accounting records to kept for various situations and types of business

» Numerical based on above topics

UNIT 3 - DEPARTMENTAL ACCOUNTS
> Introduction of departmental accounts with its advantages
> Differences between departmental accounts and branch accounts
» Methods and techniques of department accounts
» Specimen of department accounts
> List of allocation of expenses
> Numerical based on above topics

UNIT 4 - BRANCH ACCOUNTS
> Introduction
» Differences between departmental accounts and branch accounts
» Types of branches
> Journal entries
» Numerical based on above topics
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NAME OF THE COURSE: CORPORATE ACCOUNTING
NATURE OF THE COURSE: MAJOR

PAPER CODE: 110150102

SYLLABUS:

UNIT 1: ACCOUNTING FOR SHARE CAPITAL AND BUY BACK OF
SHARES

vVV VY ¥V VV VVVYVY

Introduction and Types of companies

Books of account and preparation of final statement of a company

Types of shares of shares

Regulations of Central government rules / SEBI guidelines, book-building
and De-mat with regards to shares

Accounting for issue of shares & Application and allotment account

Issue of shares at a premium under (Sec. 78) and Right issue & Bonus
issue of share

Numerical for accounting of shares

Meaning of buy back shares and three sources of funds for buy-back under
[sec.68(1)]

Conditions and accounting treatment for buy-back under [sec 68]
Numerical for buy back of shares

UNIT 2: VALUATION OF GOODWILL AND SHARES

» Meaning, definition, Nature, Characteristics and Types of goodwill

» Valuation of goodwill and Factors affecting the value of goodwill

» Methods for valuation of goodwill with diagram

» Numerical for valuation of Goodwill

» Meaning, types and need for valuation of shares

» Factors affecting the value of shares and various methods for valuation of

shares with diagram

» Numerical for buy back of shares

UNIT 3: PROFIT PRIOR TO INCORPORATION

» Introduction to concept of profit prior to incorporation
» Accounting ratios to calculate and method for computation of profit
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» Accounting Treatment for Profit Prior to Incorporation & Loss Prior to
Incorporation
» Numerical for profit prior to incorporation

UNIT 4: UNDERWRITTING OF SHARES AND DEBENTURE

> Introduction to the concept of underwriting of shares and debentures

» SEBI (ICDR) Regulations, 2009 regarding underwriting

» Calculation and Payment of underwriting commission

» Types of underwriting agreement

» Determination of liability in respect of underwriting contract of the
underwriter

» Numerical for underwriting
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NAME OF THE COURSE: OPERATIONS RESEARCH
NATURE OF THE COURSE: MINOR
PAPER CODE: 110150103
SYLLABUS:
UNIT 1- Linear programming

Linear Programming Problem (LPP)- objective function, constraints,
solution, feasible solution, optimum feasible solution, Requirements of
LPP, Terms of LPP, Mathematical formulation of LPP, Graphical method
to solve LPP, particular cases having iso profit line passing through one or
more than one points and unbounded solutions through software

UNIT 2-Transportation problem

Introduction, Formulation of Transportation Problem, Initial solution by
North West corner rule, least cost method and Vogel’s approximation
method (VAM), Unbalanced transportation problem, MODI’s method,
comparison of all the methods, optimal solution through software

UNIT 3- Assignment problem

Special cases of transportation problem, Assignment problem: Hungarian
method to find optimal solution, Maximization and minimization cases,
Unbalanced assignment problem, optimal solution through software

Unit 4- Project Planning

Introduction to project planning, Bar chart, Network Analysis, Guidelines
for construction of network diagram, Developing a network, PERT, CPM,
Project Duration and Critical Path, Preceding activity network diagram,
Deterministic Time Estimates, Probabilistic Time Estimates, Forward
Pass, Backward Pass, Total float and free float times through software
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NAME OF THE COURSE: ECONOMICS FOR MANAGERS
NATURE OF THE COURSE: MULTIDISCIPLINARY
PAPER CODE: 110150104

SYLLABUS:

UNIT 1 - DEMAND & SUPPLY ANALYSIS

>
>
>

YV V VY

YV V V

Meaning of demand - Factors affecting demand

Law of demand (statement, reasons and exceptions)

Expansion versus increase in demand and contraction versus decrease in
demand

Meaning of supply - factors affecting supply

Law of supply (statement, reasons and exceptions)

Expansion versus increase in supply and contraction versus decrease in supply
Price elasticity of demand — meaning, formula, types methods of measuring
price elasticity (proportionate, arc, total outlay & geometric) & factors
affecting price elasticity

Income elasticity of demand — meaning, formula and types;

Cross elasticity of demand — meaning, formula and types;

Supply elasticity— meaning, formula, types, methods of measuring supply
elasticity (proportionate and arc)

UNIT 2 - PRICE DETERMINATION & EFFICIENT ALLOCATION OF

YVVVVYVVYVYY

RESOURCES

Determination of equilibrium price

Changes in equilibrium price

Concept of consumer surplus

Concept of producer surplus

Concept of deadweight loss

Price control - price ceiling (e.g. rent control) and price floor (e.g. minimum
wage)

UNIT 3—-PRODUCTION, COST & REVENUE ANALYSIS

>
>
>

Meaning of production — a brief introduction to four factors of production
Meanings of short run and long run
Production function — meaning, types and characteristics
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YV VY

Law of variable proportion

Law of returns to scale

Economies of scale — internal and external

Managerial cost concepts — accounting/explicit costs, implicit costs,
opportunity costs, direct and indirect costs, incremental costs, sunk costs,
private costs, social costs

Short run economic cost concepts — fixed cost, variable cost, total cost,
average fixed cost, average variable cost, average cost and marginal cost
Relation between average and marginal cost

Concepts of revenue — total revenue; average revenue & marginal revenue
Relationship between average and marginal revenue when price is fixed and
when price is not fixed

Profit — normal profit, abnormal profit, loss and shut down point

Break even analysis

Profit Maximization or Equilibrium condition of firm (MR = MC)

UNIT 4 - MARKETS & MARKET ANALYSIS

>

YV VVYVYY

Meaning of market — classification of market on the basis of different
criteria

Perfect competition — characteristics

Monopoly — characteristics

Monopolistic competition — characteristics

Oligopoly — characteristics

Price discrimination — meaning, types, possibility and profitability
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NAME OF THE COURSE: COMMUNICATIVE ENGLISH
NATURE OF THE COURSE: ABILITY ENHANCEMENT COURSE (AEC)

PAPER CODE: 110150105
SYLLABUS:

UNIT: 1 Basics of Communication

. History of Communication

. Introduction & Meaning of Communication
. Definition of Communication

. Process of Communication

. Flow of Communication

Objectives of Communication

. 7Cs of Communication

~N o oA wWN R

UNIT: 2 Listening Skills
1. Meaning of Listening
2. Difference between Hearing & Listening
3. Process of Listening

UNIT: 3 Speaking Skills (Formal & Informal Communication)
1. Introducing Oneself and Others
2. Talking about Hobbies and Free Time Activities
3. Making Requests and Asking for the Permissions
4. Showing Directions
5. Wishes and Regrets

UNIT: 4 Reading Skills and Writing Skills

1. Reading Comprehension

» Reading and Understanding of an Unseen Passage

» Drawing Conclusion and findings and analyzing through answers
2. Punctuations

» Meaning and Importance

» Various types of Punctuation Marks and its appropriate answers
3. Tenses

> Simple Present Tense
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YV VVVYVYYVYY

Present Continuous Tense
Present Perfect Tense

Present Perfect Continuous Tense
Simple Past Tense

Past Continuous Tense

Past Perfect Tense

Simple Future Tense
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NAME OF THE COURSE: HR SKILLS AND MANAGEMENT
NATURE OF THE COURSE: SKILL ENHANCEMENT COURSE (SEC)
PAPER CODE: 110150106

SYLLABUS:

UNIT 1
Context of HRM and its role in business organisation, Changing
environment of HRM.
Line and staff aspects of HRM, Role of HR managers, Role of Line
Managers in HRM
Meaning, Importance, Scope, and Nature of HRM
Difference Between Personnel Management and Human Resource
Management

UNIT 2
Basics of Job Analysis, Job Description and Job Specification.
HR Planning and forecasting needs, Importance of Human Resource
Planning.
Factors affecting HRP, HRP process and methods of forecasting needs.
Recruitment Process, Sources of Recruitment.
Selection Criteria, Selection Process, Types of Selection Tests.

UNIT 3
Difference between Training and Development, Importance of Training,
Training Process, Training Methods. Management Development methods.
Introduction to Performance Management System. Meaning of Performance
Appraisal, Difference between Performance Appraisal and Performance
Management System. Importance and Challenges of Performance Appraisal.
Appraisal Process, Methods for Performance Appraisal.

UNIT 4
Meaning and Importance of Compensation Management. Introduction to

Industrial Relations, Meaning and scope of Industrial Relations, to understand
the key concepts and actors of Industrial Relations, Approaches to IR,
Concept of Collective Bargaining, Role, Importance and Objectives of Trade
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Union. Contemporary practices in HRM: Participative Management, HRIS,
HRA, Talent/Knowledge Management.
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NAME OF THE COURSE: DATA ANALYSIS
NATURE OF THE COURSE: VALUE ADDED COURSE (VAC)
[COMPUTER BASED PAPER]
PAPER CODE: 110150107
SYLLABUS:
UNIT 1- Data types, data collection

Concepts of statistical population and sample, Data: quantitative and
qualitative, attributes, variables, scales of measurement - nominal, ordinal,
interval and ratio

UNIT 2- Organizing and visualizing variables

Contingency table, Frequency distribution, Pivot table, Visualizing
categorical variables- Pie chart, Doughnut chart, the bar chart, Line chart,
Histogram

UNIT 3- Numerical measures

Some basic commands- average, minimum, maximum, range, IF formulas,
Measures of Central Tendency: mathematical and positional, Measures of
Dispersion: range, quartile deviation, mean deviation, standard deviation,
coefficient of variation, skewness and kurtosis

Unit 4- Mail merge

Designing a blank word file format, creating data source, linking data source
to the word file, Creating individual documents or reports
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L J KUNIVERSITY
SCHOOL OF COMMERCE
NEW L J COMMERCE COLLEGE
B. Com Semester 2 (2024-25) COURSE STRUCTURE AS PER NEP

Sr. Nature of Name of Course Credits
No. Course Course Code
1 Major Cost 110150201 4
Accounting
2 Major Advanced 110150202 4
Accounting and
Tally -1
3 Minor Descriptive 110151201 4
Statistics (using
PSPP)
4 Multidisciplinary Marketing 110152201 4
Management
5 Ability Fundamentals 110154201 2
Enhancement of
Course (AEC) Communication
6 Skill Enhancement Personal 110153201 2
Course (SEC) Financial
Planning
7 Indian Knowledge Vedic 110155201 2
System (I1KS) Mathematics

Total Credits = 22
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TEACHING SCHEME & EXAM PATTERN
TEACHING SCHEME

Credit hours to be devoted to Major, Minor, Multidisciplinary, AEC,
SEC, VAC and IKS as per the NEP guidelines

ASSESSMENT PATTERN
* For all the seven courses one exam will be conducted

END SEMESTER EXAM (SEE) of 50 marks covering the entire
syllabus

e CEE of 50 marks will include attendance (10 marks), class test
(15 marks) quiz or assignment or viva or presentations or any
combination of these (25 marks)

 Passing criterion — 40% of total marks in both the CEE and SEE.

* One remedial exam will be conducted after the completion of
end-semester examination for the students who might have
missed out writing the same or have failed.

 PAPER STYLE - 30% weight to descriptive questions and 70%
weight to objective type questions (competency based)
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Teaching Scheme for Bachelor of Commerce program (School of

Commerce)

SEMESTER 2 [effective from 2023-24 under NEP]

TOTAL
COURSE CRED PASSING
Sr | CATEGORY CoDE COURSE TITLE TS | MAXMARKS | o8 /ol | MARKS
CEE | SE | CEE | SEE
E
20 100
1 MAJOR HOLS00T COST 4 50 | 50 | 20
ACCOUNTING
ADVANCED 100
2 MAJOR 110150202 | ACCOUNTING 4 50 |50 | 20 | 20
AND TALLY-1
DESCRIPTIVE 20 100
3 MINOR 110151201 | STATISTICS 4 50 | 50 | 20
(USING PSPP)
MULTIDISCIP MARKETING 20 100
4 LINARY 110152201 MANAGEMENT 4 50 50 20
ABILITY FUNDAI\O/IFENTALS 0 50
ENHANCEME
5 | NTcOURSE | 110154201 COMMUNNICATIO 2 25 | 25 | 10
(AEC)
ENHSE\I:EIEME PERSONAL 10 >
6 110153201 FINANCIAL 2 25 | 25 | 10
NT COURSE SLANNING
(SEC)
INDIAN VEDIC 10 50
7 | KNOWLEDGE | 110155201 2 25 | 25 | 10
SYSTEM (IKS) MATHEMATICS
22 275 | 275 550

*PASSING CRITERION IS AS PER NEP GUIDELINES
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MAJOR - ADVANCED ACCOUNTING AND TALLY -1

Course Description:

This course covers advanced concepts in accounting and introduces Tally
software for practical accounting applications. It includes topics such as
investment accounts, service accounting for transport, hotel, hospital, and
education sectors, as well as fundamental and advanced Tally accounting
functions.

Course Objective:

* To develop a thorough understanding of advanced accounting

principles and practices.

= To enhance skills in service accounting for various industries,

including transport, hotel, hospital, and education.

= To provide practical training in Tally software for comprehensive financial
management and reporting.

Course Code:

110150202

Pedagogy:

* Lectures and interactive sessions

= Hands-on practical sessions using Tally software
» Case studies and industry-specific scenarios

= Group discussions and presentations

Total Credits:

4

Total Hours:

120

Reference Books:

» Maheshwari, S.N. and Maheshwari, S.K., "Advanced

Accountancy", Vikas Publishing House.

= Jain, S.P. and Narang, K.L., "Advanced Accounting”, Kalyani
Publishers.

= Tally Solutions Pvt. Ltd., "Tally.ERP 9: The Professional Guide", BPB
Publications.

List of References:

= Gupta, R.L. and Radhaswamy, M., "Advanced Accounting™, Sultan
Chand & Sons.

 Shukla, M.C., Grewal, T.S., and Gupta, S.C., "Advanced
Accounts”, S. Chand & Company Ltd.

= Tally Education, "Tally.ERP 9 Training Guide".

List of MOOC
Courses:

« Introduction to Financial Accounting — Offered by Udemy.

= Advanced Accounting Techniques — Available on Coursera, provided
by the University of Illinois.

» Tally ERP 9 Training Course — Offered by Tally Education on the Tally
website.
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COURSE OUTCOMES FOR
ADVANCED ACCOUNTING AND TALLY -1

CO1 - Demonstrate comprehensive proficiency in advanced accounting and financial management
practices, including service accounting for diverse industries such as transport, hotel, hospital, and
education, alongside mastery of Tally software for ledger creation, inventory control, tax
compliance, and financial performance analysis.

CO2 - Comprehensive understanding of accounting for investments, including acquisition,
valuation, income recognition, and disposal of investments

CO3 - Proficiency in service accounting for the transport and hotel industries, focusing on cost
allocation, pricing strategies, and financial performance analysis

CO4 - Expertise in accounting for the hospital and education sectors, mastering the unique
costing methods, budgeting, and financial management practices specific to these industries

CO5 - Acquire practical expertise in using Tally software for comprehensive financial
management, including ledger creation, voucher entry, financial statement preparation, inventory
control, ensuring readiness for industry practices.
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SYLLABUS

Unit 1: Investment Accounts

» Understanding Types of investments and accounting for purchase of
investments

» Teaching concept of Income recognition from investments and
disposal of investments

» Practical exercises on investment accounts

Unit 2: Service Accounting — I (Transport & Hotel Costing)

» Costing in the transport industry and revenue recognition and
expense allocation

» Case study on transport costing

» Costing methods in the hotel industry and room revenue and ancillary
services accounting

» Practical examples and case studies

Unit3: Service Accounting — Il (Hospital & Education
Costing)

» Costing requirements for hospitals and accounting for medical
services and patient care

» Cost structures in educational institutions and revenue recognition
and expense management

> Practical examples and case studies

Unit4: Tally Accounting

» Overview of Tally software

» Basic features and functionalities of creating and managing ledgers in
Tally

> Inventory management in Tally and Practical exercises on inventory
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SESSION

PLAN
Sr Topic CO
No. Name
Overview of course objectives and structure and | CO1
1 introduction to advanced accounting concepts
Understanding Types of investments and C0O2, CO1
2 accounting for purchase of investments
Teaching concept of Income recognition from CO2, CO1
3 investments and disposal of investments
4 | Practical exercises on investment accounts C02, CO1
Costing in the transport industry and revenue C03, CO1
5 recognition and expense allocation
6 Case study on transport costing C03, Co1
Costing methods in the hotel industry and room C03, CO1
7 | revenue and ancillary services accounting
8 Practical examples and case studies C0s3, Co1
Unique costing requirements for hospitals and CO4, CO1
9 accounting for medical services and patient care
Cost structures in educational institutions and CO4, CO1
revenue recognition and expense management
10 | including Practical examples and case studies
11 | Overview of Tally software CO5, CO1
. o . CO5, CO1
Basic features and functionalities of creating and
12 | managing ledgers in Tally
Inventory management in Tally and Practical COs5, CO1
13 | exercises on inventory
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MAJOR - COST ACCOUNTING

Course This course provides an in-depth understanding of cost accounting
Description: principles, focusing on direct material, direct labour, single or output
costing, and job costing overheads. It aims to equip students with the
skills to accurately calculate and manage costs in a business
environment.

Course Objective: | To develop proficiency in cost accounting methods, enabling students
to analyze and manage various cost components effectively and apply
these skills in real-world scenarios.

Course Code: 110150201

Pedagogy: Lectures
Practical Exercises Assignments
Case Studies

Total Credits: 4

Total Hours: 60

Reference Books: | Cost Accounting: A Managerial Emphasis by Charles T. Horngren
Advanced Cost Accounting by J.K. Mitra
Cost Accounting Principles by M.N. Arora

List of Advanced Cost Accounting by J.K. Mitra Relevant
References: Industry Reports
References from Study Material of ICMAL.

List of MOOC Cost Accounting by Coursera
Courses: Fundamentals of Cost Accounting by Udemy

COURSE OUTCOMES FOR COST ACCOUNTING

COL1: Demonstrate a comprehensive understanding of cost accounting principles, including
direct material, labor costs, costing methods, and overheads, and their integration into overall
cost management strategies.

CO2: Analyze and evaluate the role of direct materials in production processes, including
methods for efficient material procurement, control, and cost calculation.

C0o3: Understand the various components of labor cost, calculate labor efficiency, and explore
its impact on overall production and cost optimization.

CO4: Apply costing methods, including single and job costing, to determine product or service
costs, prepare cost statements, allocate costs effectively, and evaluate performance for both
standardized and customized production.

COo5: Examine different types of overheads, their allocation, apportionment, and absorption
techniques, and assess their impact on product or service cost.
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SYLLABUS

Unit 1: Direct Material

» Overview of cost accounting, importance, and role in decision-making.

» Concepts, classification, and significance of direct materials.

» Methods of procurement, storage techniques, and control systems.

» Calculation of material cost, waste control, and material variance analysis.

Unit 2: Labour Costing

» Types of labor, significance, and methods of labor cost computation.
» Systems of timekeeping, payroll preparation, and labor cost analysis.
» Impact of incentives and efficiency measures on labor cost.

Unit 3: Single Costing and Job Costing
Introduction to single costing, cost per unit, and cost sheet preparation.

» Features of job costing, job cost sheets, and cost allocation for orders.
» Key differences, advantages, and applications in production settings.

Unit 4: Overheads

» Definition, classification, and role in cost accounting.

» Methods of allocating and apportioning overhead costs.

> Techniques for absorption, under-absorption, and over-absorption
adjustments
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SESSION PLAN

Sr Topic Name CO
No.
Overview of cost accounting, importance, and role in decision-
1 . CO1
making.
2 |Concepts, classification, and significance of direct materials. CO2, Co1
3 |Methods of procurement, storage techniques, and control systems. CO2, CO1
4 Calcul_atlon of material cost, waste control, and material variance CO2, CO1
analysis.
5 Types of _Iabor, significance, and methods of labor cost CO3, CO1
computation.
6 Systems of timekeeping, payroll preparation, and labor cost CO3, CO1
analysis.
7 |Impact of incentives and efficiency measures on labor cost. C03, CO1
8 Introduc_tlon to single costing, cost per unit, and cost sheet CO4. CO1
preparation.
9 Features of job costing, job cost sheets, and cost allocation for cO4, CO1
orders.
10 Key differences, advantages, and applications in production CO4, CO1
settings.
11 Definition, classification, and role in cost accounting. CO5, CO1
12 |Methods of allocating and apportioning overhead costs. CO5, CO1
13 Techniques for absorption, under-absorption, and over-absorption CO5, CO1

adjustments.
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MINOR - DESCRIPTIVE STATISTICS (USING PSPP)

Course This course provides an in-depth introduction to PSPP, an open-source
Description: | statistical analysis tool designed for managing, analyzing, and visualizing
data. Participants will learn how to install PSPP, navigate its user
interface, and perform various data manipulation and statistical analysis
tasks. The course covers data entry, importing, variable management,
creating and manipulating variables, exploring and visualizing data, and
conducting statistical tests. By the end of the course, participants will be
proficient in using PSPP for a wide range of data analysis tasks.
Course [ Understand the fundamentals of PSPP and gain proficiency in data
Objective: | entry, importing, and variable management
1 Develop skills in creating, modifying, and analyzing data
[1 Learn to visualize data effectively through various charting
techniques and explore statistical properties.
[1 Conduct and interpret basic statistical tests
Course 110151201
Code:
Pedagogy: |e Lectures and Demonstrations
e Hands-On Practice
e Case Studies
e Assignments and Projects
e Quizzes and Assessments
Total 4
Credits:
Total 120
Hours:
Reference [1 “PSPP Manual: Introduction to Statistical Analysis' by John D.
Books: Cook
[1 “Data Analysis Using PSPP'* by Christopher J. McCarty
[1 “Statistical Analysis with PSPP** by Robert A. Muenchen
List of e PSPP Official Documentation: PSPP Documentation
References: e PSPP User Guides and Tutorials: PSPP Tutorials

e Community Forums: PSPP Community
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List of Introduction to Statistics: Coursera

MOOC https://www.coursera.org/learn/stanford-statistics

Courses: Intro to Descriptive Statistics: Class central:
https://www.classcentral.com/course/udacity-intro-to-descriptive-
statistics-2309

Descriptive Statistics: Swayam
https://onlinecourses.swayamz2.ac.in/cec21 ma0Ol/preview

COURSE OUTCOMES FOR Descriptive Statistics (using PSPP)

COL1 - Understand different data types, its entry and working on software. Decide tools for data analysis
interpretations based on of frequency, different charts and descriptive statistics in real life studies

CO2 - Enter, import, and manage different types of data, including creating and merging

CO3 - Modify variables within PSPP, Create new variables using functions, split data files and assign weights to
variables

CO4 - Perform data exploration and visualization, including frequency distributions, histograms, and cross-
tabulations.

CO5 - Apply statistical functions to compute and interpret descriptive statistics. Conduct normality checks and
interpret statistical tests such as chi-square tests for nominal variables and present outputs in various formats.
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https://www.coursera.org/learn/stanford-statistics
https://www.classcentral.com/course/udacity-intro-to-descriptive-statistics-2309
https://www.classcentral.com/course/udacity-intro-to-descriptive-statistics-2309
https://onlinecourses.swayam2.ac.in/cec21_ma01/preview

SYLLABUS
Unit 1: Installation of PSPP and Data entry

¢ Introduction to PSPP: Installation and Setup

e Entering Data and Importing Data

e Variable View Entry and Management

e Working on data and variable views

e Missing value functions

e Merging/Adding Data and Removing Variables
e Creating and Managing Variable Groups

Unit 2: Working with the variables

e Creating and Managing Variable Groups

e Creating New Variables with Formulas/Functions
e Splitting Data Files and Select Cases

e Removing Filters and Applying Weights

e Exploring Categorical and Numerical Data

Unit 3: Frequency, charts and basic probability computation

e Computing Frequencies and Generating Charts

e Visualizing Scale Data: Histograms and Normal Curves

e Frequency, Relative, and % Frequencies for Nominal/Ordinal Data
e Cross-Tabulation Techniques

e Computing Z-Scores and Exploring Data Characteristics

e Understand basic probabilities from frequency tables

Unit 4: Computing descriptive statistics, Normality and Independence check and
working on outputs, creating own analysis report

e Compute Descriptive Statistics: Mean, Median, Mode, Variance, Standard deviation
e Interpret Skewness and Kurtosis

e Use different statistical functional formulas in PSPP

e Normality Check: Shapiro-Wilk Test

e Chi-Square Test of Independence and Relationship between Nominal Variables

e Output Saving in Different Formats

e Making own complete analysis report
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SESSION PLAN

Sr No. | Topic Name CO

1 Introduction to PSPP: Installation and Setup €01, co2

2 Enter Data and Import Data CO1, C0o2

3 Variable View Entry and Management C01, co2

4 Working on data and variable views C01, COo2

5 Missing value functions C01, C02

6 Merging/Adding Data and Removing Variables C01, COo2

7 Creating and Managing Variable Groups C01, co3

8 Creating New Variables with Formulas/Functions C01, Co3

0 Split Data Files and Select Cases C01, Cco3

10 Removing Filters and Applying Weights C01, Co3

11 Exploring Categorical and Numerical Data C01, co3

12 Computing Frequencies and Generating Charts CO1, Co4

13 Visualizing Scale Data: Histograms and Normal Curves CO1, co4

14 Frequency, Relative, and % Frequencies for C01, Cco4
Nominal/Ordinal Data

15 Cross-Tabulation Techniques CO1, co4

16 Computing Z-Scores and Exploring Data Characteristics C01, Co4

17 Understand basic probabilities from frequency tables CO1, co4

18 Compute Descriptive Statistics: Mean, Median, Mode, CO1, CO5
Variance, Standard deviation

19 Interpreting Skewness and Kurtosis CO1, COo5

20 Use different statistical functional formulas in PSPP CO1, COo5

21 Normality Check: Shapiro-Wilk Test CO1, COo5

22 Chi-Square Test of Independence and Relationship CO1, COo5
between Nominal Variables

23 Output Saving in Different Formats C01, Co5

24 | Case studies €02, CO3, CO4, CO5

25 Project Work: Analyzing a Dataset CO2, C0O3, C0O4, CO5

26 Presentation of Projects C0O2, C0O3, CO4, CO5
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MDC - MARKETING MANAGEMENT

Course This course provides a comprehensive overview of marketing fundamentals,

Description: emphasizing the critical role of understanding and connecting with customers to
drive business success.

Course To develop a comprehensive understanding of marketing principles, theories, and

Objective: practical applications through a blend of theoretical knowledge and hands-on

experience.

Course Code:

110152201

Pedagogy:

The course will be a mix of:

v" Class room discussions

v Case studies

v" Guest Lectures by Industry Experts

v" Introduction to Basic Al based software for Marketing.

v Group Presentation

v Use of audio-visual tools

v' Article Analysis

v" Other activities
Total Credits: 4
Total Hours: 60 Hours
Reference Text-Book: Marketing Management (marketing cases in the Indian Context-
Books: Fifteenth Edition) by Philip Kotler, Keven Lane Keller published by Pearson
List of e Marketing Management (marketing cases in the Indian Context-Fifteenth
References: Edition) by Philip Kotler, Keven Lane Keller published by Pearson

e Principles of Marketing (Global Edition) 17th Edition by Philip Kotler
and Gary Armstrong; published by Pearson.

e Marketing Management (6th Edition) by Rajan Saxena, published by Tata
McGraw Hill

e Marketing Research: An Applied Orientation (Seventh Edition) by Das
Satyabhusan and Malhotra Naresh K. published by Pearson

e Smith, J. D., & Jones, A. B. (2022). Consumer behavior in the digital age.
Journal of Marketing Research, 59(3), 456-472.
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List of MOOC 1. Brand Management: Aligning Business, Brand and Behaviour
Courses: (University of London)

The aim of the course is to change the conception of brands as being an
organization’s visual identity (e.g., logo) and image (customers' brand
associations) to an experience along "moments-that-matter” along the
customer journey and, therefore, delivered by people across the entire
organization.

https://www.coursera.org/learn/brand

2. Introduction to Marketing: University of Pennsylvania
This course covers three core topics in customer loyalty: branding,
customer centricity, and practical, go-to-market strategies.

https://www.coursera.org/learn/wharton-marketing

COURSE OUTCOMES FOR MARKETING Programme Outcomes
MANAGEMENT (POs)
CO1 - Demonstrate understanding of core marketing concepts PO1, PO3, PO4
and their application in business contexts.
CO2 - Develop foundational knowledge of product, pricing, and PO1, PO4, PO9
distribution strategies.
CO3 - Analyze consumer behavior and market segmentation to PO2, PO4, PO7

identify target audiences.

CO4 - Understand the role of market research and marketing PO2, PO4, PO7, PO10
communication in building brand awareness.

CO5 - Apply basic marketing principles to solve simple business PO1, PO5, PO6, PO9
problems.
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SYLLABUS

Course Outcomes
(COs)

Topics

CO1 - Demonstrate
understanding of core
marketing concepts and
their application in
business contexts.

Introduction to Marketing Management, Market and Marketing, The Exchange
Process, Core Concepts of Marketing, Difference between Selling and
Marketing, Functions of Marketing, Importance of Marketing, The Marketing
Process & Marketing Mix (4Ps)

CO2 - Develop
foundational knowledge
of product, pricing, and
distribution strategies.

Importance of Marketing, Concept of Product Life Cycle, Stages and features of
each stage, The Marketing Process & Marketing Mix (4Ps), Product: Definition
Levels & Classification, Introduction to New Product Development (NPD),
Pricing: Meaning Objectives & Factors, Methods of Pricing & Promotion Mix
Elements, Distribution & Types of Middlemen

CO3 - Analyze
consumer behavior and
market segmentation to
identify target
audiences.

Market Segmentation Targeting & Positioning (STP), Market Segmentation:
Meaning Importance & Bases, Targeting: Meaning Importance & Strategies,
Consumer Behavior: Meaning Importance & Factors

CO4 - Understand the
role of market research
and marketing
communication in
building brand
awareness.

Introduction to Marketing Management, Concept of Product Life Cycle, The
Marketing Process & Marketing Mix (4Ps), Methods of Pricing & Promotion
Mix Elements, Market Research: Meaning Scope & Process, Advantages
Disadvantages & Techniques of Market Research, Marketing Communication
Program & Communication Tools, Role of social media in Marketing
Communication

CO5 - Apply basic
marketing principles to
solve simple business
problems.

Solving Real-World Challenges (Case Studies)
Practical Activity

Objective Exercises

Page | 17




SESSION PLAN

Sr Topic Name No. of CO
No. Sessions
(Hours)
1 Introduction to Marketing Management 2 CO1, COs
2 Market and Marketing 1 COo1
3 The Exchange Process 1 CO1
4 | Core Concepts of Marketing 2 CO1
5 Difference between Selling and Marketing 1 CO1
6 Functions of Marketing 3 CO1, CO5
7 Importance of Marketing 3 CO1, CO5
C01, C02, CO4
8 Concept of Product Life Cycle 3
9 Stages and features of each stage 1 C01, C02
C01, C02, CO4
10 The Marketing Process & Marketing Mix (4Ps) 4
11 | Product: Definition, Levels & Classification 4 CO2, CO5
12 | Introduction to New Product Development (NPD) 4 CO2, C05
13 | Pricing: Meaning, Objectives & Factors 3 CO2, CO5
14 | Methods of Pricing & Promotion Mix Elements 4 €Oz, C05
15 | Distribution & Types of Middlemen 4 CO2, C05
16 Market Segmentation: Meaning, Importance, Bases 6 CO3, CO5
17 Targeting: Meaning, Importance & Strategies 4 €03, CO5
18 | Market Research: Meaning, Scope & Process 3 Co4
Advantages, Disadvantages & Techniques of CO4, CO5
20 Market Research 3
Marketing Communication Program & CO4, CO5
21 Communication Tools 2
CO4, CO5
22 Role of social media in Marketing Communication 2
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AEC - FUNDAMENTALS OF COMMUNICATION

Course
Description:

This course focuses on building foundational communication skills essential for
academic, professional, and personal success. It introduces students to various
levels and types of communication, highlights the barriers that impede effective
communication, and provides strategies to overcome them. Special emphasis is
placed on non-verbal communication, business communication, telephone
etiquette, and vocabulary building to prepare students for dynamic professional
environments.

Course Objective:

1. To equip students with the ability to understand and address various levels,
types, and barriers to communication effectively.

2. To enhance students' professional communication skills by fostering proper
telephone etiquette, vocabulary development, and the effective use of idiomatic
expressions.

3. To enable students to master communication by combining an understanding
of communication levels with professional etiquette and confident language
usage.

Course Code: 110154201
Pedagogy: * Lectures

* Group Discussions

* Role-Playing Activities

« Case Studies

* Audio-Visual Aids
Total Credits: 2
Total Hours: 30

Reference Books:

1. Chaturvedi, P. D., and Mukesh Chaturvedi. Business Communication:
Concepts, Cases, and Applications. Pearson Education, 2011.

2. Raman, Meenakshi, and Prakash Singh. Business Communication. Oxford

University Press, 2012.

Kaul, Asha. Business Communication. PHI Learning Pvt. Ltd., 2015.

4. Rai, Urmila, and S. M. Rai. Business Communication. Himalaya

Publishing House, 2010.

Sen, Leena. Communication Skills. PHI Learning Pvt. Ltd., 2007.

6. Kumar, Sanjay, and Pushp Lata. Communication Skills. Oxford University
Press, 2011.

w

o

List of MOOC
Courses:

SWAYAM

1. Business Communication - SWAYAM

2. Effective Communication - SWAYAM

3. Introduction to Communication Skills - SWAYAM
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Coursera

1. Introduction to Communication - Coursera

2. Improving Your Communication Skills - Coursera

3. Business Communication - Coursera

Other Free Courses

1. Effective Business Communications - Udemy

2. Communication Skills for Beginners - edX

3. Fundamentals of Business Communication - FutureLearn

COURSE OUTCOMES OF FUNDAMENTALS OF COMMUNICATION
[As per UGC and NEP Guidelines]

CO1: Understand, apply, and overcome different levels, types, and barriers to communication
effectively.

CO2: Develop professional communication skills, including proper telephone etiquette, enhancing
vocabulary and using idiomatic expressions effectively.

CO3: Master effective communication by understanding levels of communication, maintaining
professional etiquette, and using language confidently.
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https://www.coursera.org/learn/business-communication

SYLLABUS

Unit Topic Subtopics Hours
1 Foundations of Levels of communication, Networks of 15
Communication: communication, Internal and external communication,
Levels, Network & Verbal communication, Oral communication, Written
Barriers communication, Visual and audio-visual

communication,
Introduction, Noise, Classification of Barriers,
Intrapersonal ~ Barriers,  Interpersonal  Barriers,
Organizational ~ Barriers,  Other  Barriers to
Communication, How to overcome barriers,

2 Non- verbal and Non-verbal communication, Kinesics, Proxemics, 15

Business
Communication
Essentials

Paralanguage, Chronemics, Haptics.

Introduction to Business Communication, Difference
between Communication & Business Communication,
Characteristics of Business Communication, Telephone
Etiquette, Vocabulary Building, Idioms, One Word
Substitutes
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SESSION PLAN

Sr. | Unit/Topic Subtopics Hours | CO
No
1 Levels of Levels: Verbal, Oral, Written, Visual, and 5 CO1, C0os3
Communication Audio-Visual Communication
2 Networks of Networks: Internal & External 2 CO1, C0s3
Communication Communication
3 Barriers to Introduction to Barriers, Noise, Types: 5 CO1, C0os3
Communication Intrapersonal, Interpersonal,
Organizational, and Others
4 Overcoming Strategies to Overcome Barriers 3 C01, CO3
Barriers
5 Non-Verbal Kinesics, Proxemics, Paralanguage, 5 CO2, CO3
Communication Chronemics, Haptics
6 Business Introduction, Characteristics, Differences 4 C02, C0o3
Communication Between Communication and Business
Communication
7 Telephone Etiquette | Basics of Telephone Communication, 3 CO2, CO3
Professional Telephone Etiquette
8 Vocabulary Vocabulary Enrichment: Idioms, One- 3 C02, CO3
Building Word Substitutes
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SEC - PERSONAL FINANCIAL PLANNING

Course An overview of personal financial planning, emphasizing its importance and
Description: the primary goals and objectives of managing personal finances.

Course Objective: | To understand the significance of financial planning and learn to set realistic
financial goals.

Course Code: 110153201
Pedagogy: e Lecturing — discourse + forensic story telling + board work
e Interaction—doubt solving + quizzing + insights/contribution of
students.

e C(Class work — booklet to be provided
e Newspaper/magazine/articles

Total Credits: 2

Total Hours: 30

Reference Books: Bank Financial Management by Macmillan Education
RBI Handbook

List of MOOC NA

Courses:

COURSE OUTCOMES FOR PERSONAL FINANCIAL PLANNING
[As per UGC and NEP Guidelines]

CO1 - Demonstrate foundational knowledge of financial banking, basic banking principles, digital
financial literacy, and the roles of commercial and central banking in the modern economy.

CO2 - Apply concepts of financial and basic banking to make informed decisions on budgeting,
saving, credit management, and diversification while understanding the role of commercial
banking and the Reserve Bank of India (RBI) in facilitating these processes and maintaining
monetary stability.

CO3 - Develop competence in secure digital financial practices and critically analyzing the
various definitions of money and its role in the modern financial economy.
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SYLLABUS

COURSE DETAILS

UNIT 1- FINANCIAL COMPETENCIES
e Interest on Loan
e Compounding
e Inflation
e Time Value of Money
e Risk vs. Return
e Diversification

UNIT 2- BASIC BANKING
e Budgeting, Saving and Responsible Borrowing
e Deposit Account
e Credit Score
e New Categories of Banks and Business Correspondence

UNIT 3- DIGITAL BANKING
e Retail Remittances
e Unified Payment Surface
e Dos and Don’ts for Electronic Banking Transactions
e Dos and Don’ts for ATM Transactions
e Customer Liability for Fraudulent Transactions

UNIT 4 -ROLE OF BANKS
e Definitions of Money
e Role of RBI
e Role of Commercial Banks

Page | 24



SESSION PLAN

No. of
Sr No. Topic Name Sessions co

1 Interest on Loan 1 CO2, Co1
2

Compounding 2 C02,co1
3

Inflation 2 C02,Cco1
4

Time value of Money 1 CO2,Cco1
5

Risk vs. Return 1 C02,co1
6

Budgeting, Savings and Responsible

Borrowings 3 C02,Co1
7

Deposits Account 2 C0O2,Cco1
8

Credit Score 2 C0o2, co1
9 New Categories of Banks and Business

Correspondents 2 C02,Cco1
10

Retail Remittances 3 C03, co1
11

Dos and Don’ts for Electronic Banking

Transactions 3 C03, Co1
12

Dos and Don’ts for ATM Transactions 1 C03, co1
13

Fraudulent Transactions 1 C03,Cco1
14

Definition of Money 2 COo3, Cco1
15

Role of Commercials Banks 2 C02,Cco1
16

Role of Reserve Bank of India 2 C02, co1

TOTAL 30
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IKS - VEDIC MATHEMATICS

Course
Description:

This course introduces students to Vedic Mathematics techniques,
focusing on mental math strategies and simplifying complex
calculations. The emphasis is on developing logical problem-solving
skills and proficiency in rapid arithmetic, which can aid in various
fields such as commerce, science, and daily life problem-solving.

Course Objective:

e Introduce techniques for quick and accurate calculations.

e Foster analytical thinking through Vedic methods.

e Enhance problem-solving skills using mathematical shortcuts.
¢ Build confidence in handling numerical operations.

Course Code:

110155201

Pedagogy:

e Interactive lectures with practical demonstrations.
e Hands-on exercises for application of concepts.
e Assignments and quizzes for reinforcement.

Total Credits:

2

Total Hours:

30

Reference Books:

o Atul Gupta, "Vedic Mathematics Made Easy."
e Kenneth Williams, "Discover Vedic Mathematics."

List of e Vedic Mathematics Made Easy by Dhaval Bathia: Simplified
References: techniques for fast calculations.
¢ VVedic Mathematics for All Ages by Vandana Singhal: Beginner-
friendly with engaging exercises.
List of MOOC ¢ Vedic Maths Masterclass: Learn Maths Scratch to Advanced (Udemy)
courses: https://www.udemy.com/course/vedic-mathematics-masterclass/

e Complete High Speed Vedic Math Course (Udemy)
https://www.udemy.com/course/vedicmaths/

COURSE OUTCOMES FOR VEDIC MATHEMATICS

[As per UGC and NEP Guidelines]

CO1: Demonstrate proficiency in rapid calculation techniques across all
mathematical domains included in Vedic Mathematics.

CO2 - Apply basic mathematical operations, roots, and divisibility rules to solve
numerical problems efficiently.

CO3 - Solve advanced mathematical problems using multiplication, division, and
pattern-based techniques, fostering analytical and problem-solving skills.
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https://www.udemy.com/course/vedicmaths/

SYLLABUS

Unit 1: Basic Operations and Roots.

a ks wn

6.

Introduction to the decimal system

Addition of numbers (small and large digits)
Subtraction

9’s complement and 10’s complement
Divisibility and digital sum

Squares and Square roots

Unit 2: Advanced Techniques and Patterns.

No gk owd

Cubes of 2-digit numbers

Cube roots of perfect cubes till 6-digit numbers
Multiplication

Approximate percentage/decimal value
Division

Simple equations

Magic squares
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SESSION PLAN

Sr. No Topic Name CO
1 | Introduction to the decimal system Co1
2 | Addition of numbers (small digits) C02, CO1
3 | Addition of numbers (large digits) C0O2,Co1
4 | Subtraction CO2,Co1
5 | 9’s complement and 10’s complement C0O2, CO1
6 | Divisibility and digital sum C02, Co1
7 | Squares and Square roots C0O2, CO1
8 | Cubes of 2-digit numbers C03, Cco1
9 | Cube roots of perfect cubes C03, Co1
10 | Multiplication C03, Cco1
11 | Approximate percentage/decimal value C03, CO1
12 | Division CO3, CcOo1
13 | Simple equations C03, CO1
14 | Magic squares C0s3, Co1
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L J KUNIVERSITY

SCHOOL OF COMMERCE

NEW L J COMMERCE COLLEGE
B. Com Semester 3 (2024-25) COURSE STRUCTURE AS PER NEP

Sr. No. Nature of Name of Course Course Credits
Course Code
1 Major Fundamentals of | DSC-C-231 4
Direct Tax
2 Major Advanced DSC-C-232 4
Accounting and Tally
~2
3 Major Foreign DSC-C-233 4
Accounting (using
Xero)
4 Multidisciplinary | Macroeconomics MDC-234 4
for Managers
5 Ability N AEC-235 2
Communication
Enhancement | g 11 in English
Course (AEC)
6 Skgloli??eaysclgg)ent Digital Marketing SEC-236 2
7 Value Added Environmental VAC-237 2
Course (VAC) Studies

Total Credits = 22
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TEACHING SCHEME & EVALUATION PATTERN
TEACHING SCHEME

Credit hours to be devoted to Major, Minor, Multidisciplinary, AEC, SEC, VAC and
IKS as per the NEP guidelines

EVALUATION PATTERN
For all the seven courses one exam will be conducted

SEMESTER END EXAM (SEE) of 50 marks covering the entire syllabus

CEE of 50 marks will include attendance (10 marks), class test (15 marks) quiz
or assignment or viva or presentations or any combination of these (25 marks)

Passing criterion — 40 % of total marks in both the CEE and SEE.

One retest will be conducted after the completion of end-semester examination
for the students who might have missed out writing the same.

PAPER STYLE — 30% weight to descriptive questions and 70% weight to
objective type questions (competency based)
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Teaching Scheme for Bachelor of Commerce program (School of Commerce)
SEMESTER 3 [effective from 2024-25 under NEP]

CR TOTAL
COURSE ED PASSING MARKS
Sr | CATEGORY CODE COURSE TITLE T | MAXMARKS | 8o
S
CCE | SEE | CCE | SEE
DSc-c- | Fundamentals of
1 MAJOR 231 Direct Tax 4| 50 | 50 | 20 | 20 100
20 100
DSC-C- Adva_nced
2 MAJOR Accounting and 4 50 50 20
232
Tally—2
-C- i i 100
3 MAJOR DSC-C Forelgn Accounting 4 50 50 20 2
233 (using Xero)
- ' 100
4 | MuLTIDISCI | MDC Macroeconomics 4 | 50 50 20 2
PLINARY 234 for Managers
ABILITY 50
ENHANCEM c
5 ENT AEC-235 gig_rnmunécatll_oE 2| 25 | 25 | 10 | 10
COURSE ills in Englis
(AEC)
SKILL 50
ENHANCEM 10
6 ENT SEC-236 | Digital Marketing | 2 25 25 10
COURSE
(SEC)
VALUE 50
ADDED Environmental 10
7 - : 2 25 25 10
COURse | YAC-237 Studies
(VAC)
22 | 275 | 275 550
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NAME OF THE COURSE: FUNDAMENTALS OF DIRECT TAX
NATURE OF THE COURSE: MAJOR

PAPER CODE: DSC-C-231

SYLLABUS:

Unit 1 - Basic Concepts
e Meaning of Tax
e Difference between Direct Taxes and Indirect Tax
e Components of Income Tax Law
e Understanding important Definitions like Previous Year, Assessment Year, Charge of
Income, Tax Rates of Tax, Casual Income, Agricultural Income etc...

Unit 2 - Residential Status of an Assessee
e Residential Status [Section 6] Determination of Residential Status
e Taxability of various Income for different residential status
e Scope of Total Income

Unit 3 - Heads of Income
e [ncome from salaries
Income from house property
Profit and gain of business and profession
Capital gain
Income from other sources
Introduction of all heads

Unit 4 - Deductions under Income Tax Act
e Deduction of chapter VI — A
All deductions of section 80
Computation of total income and tax payable
Introduction of Advanced tax payment
Tax Deducted at Source
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NAME OF THE COURSE: ADVANCED ACCOUNTING AND TALLY -2
NATURE OF THE COURSE: MAJOR

PAPER CODE: DSC-C-232

SYLLABUS:

Unit 1 - Ratio Analysis

Objectives of ratio analysis

Utility and limitations of ratio analysis

Various Ratios used in analyzing the performance of a company
Dupont chart analysis

Unit 2 - Accounts of Insurance Claim

Concept of Stock Insurance

Calculating the amount of claim to be lodged for the Loss of Stock by Fire
Understanding the concept of Average Clause

Ascertainment of claim when abnormal items of goods are available
Consequential loss or loss of profit insurance

Differences between fire insurance policy and loss of profit policy
Computation of claim for loss of profit

Unit 3 - Inventory Management & GST in Tally

Creation of Stock Group, Stock Items, Stock Category and Godown

Enabling GST and setting details of GST with various stock items

Enabling discount column and providing discount details while voucher entry
Passing VVoucher entry for Purchase, Sale, Debit Note and Credit note with GST

Unit 4 - Analysing Reports & Bank Reconciliation in Tally

Understanding the reports generated with regards to GST in Tally
GSTR -1, GSTR -2, GSTR - 3B

GST Annual Computation

e-Way Bill

Understanding Cash Flow Statement and Fund Flow Statement
Inventory Books and Statement of Accounts
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NAME OF THE COURSE: FOREIGN ACCOUNTING (USING XERO)
NATURE OF THE COURSE: MAJOR

PAPER CODE: DSC-C-233

SYLLABUS:

Unit 1 - Sales and Purchase

Process Sales and Purchase through import and Manually
Process Invoices through API

Understand Inventory management in Xero and process invoices
Understanding of Financial reports

Use of Accounts payable and receivables

Unit 2 - Payroll Journal and Accounting Journals

Understand accounting Journal and requirement.
Concept of Salary and deductions

Payroll accounting entries in accounts

Payroll in Xero

Use of reports and analysis

Unit 3 - Banking

Banking and credit card transaction in Xero
Import of Bank and connection of Bank feeds
Matching and posting of bank transactions
Bank reconciliation

Understanding of cash flow and general ledger

Unit 4 - Accounting for Assets and Liability

Accounting for Fixed Assets and Depreciation

Accounting for Project and Segment

Accounting for Indirect Tax - Liability and Payments
Understanding concept of Accrual Income and Receipt
Understanding of Global Indirect Tax system and concepts
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NAME OF THE COURSE: MACROECONOMICS FOR MANAGERS
NATURE OF THE COURSE: MULTIDISCIPLINARY

PAPER CODE: MDC-234

SYLLABUS:

UNIT 1 - INTRODUCTION TO MACROECONOMICS AND NATIONAL INCOME
ANAYLSIS

Meaning and subject matter of macroeconomics

Microeconomics versus macroeconomics; Major issues of macroeconomics

Circular flow of income - 2, 3 and 4 - sector model

Concepts of GDP, GNP, NDP and NNP

National income at market price, constant (real) price and factor cost

Per capita income - personal income - personal disposable income

Three methods of estimating national income - value added, income and expenditure
Difficulties in estimating national income

Importance of national income analysis

UNIT 2 — CLASSICAL VERSUS KEYNESIAN ECONOMICS

VVVVVVVVY

» The major controversy between classical economics and J M Keynes
» Say’s law of markets; Fisher’s quantity theory of money
» Keynesian economics
Consumption function — APC, MPC, APS, MPS; Investment function;
Concept of multiplier — meaning, mechanism, leakages, limitation

UNIT 3 - AGGREGATE DEMAND AND AGGREGATE SUPPLY

Aggregate Demand — components — downward slope of AD curve (reason)
Factors affecting C, I, G, X, M

Shifts in AD curve — factors affecting AD

Short run aggregate supply curve

Shifts in SRAS and LRAS curve —» factors affecting SRAS and LRAS

Long run full employment equilibrium — concept of natural rate of unemployment
Output gaps — recessionary gap & inflationary gap

Stagflation

Business cycle — meaning, characteristics and phases

VVVVVYVYVYVYY

UNIT 4 - MACROECONOMIC POLICIES

» Budget — meaning, structure & types of deficits
» Fiscal policy — meaning; objective & tools
» Monetary policy - meaning; objective & tools / instruments (quantitative)
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NAME OF THE COURSE: COMMUNICATION SKILLS IN ENGLISH
NATURE OF THE COURSE: ABILITY ENHANCEMENT COURSE (AEC)
PAPER CODE: AEC-235

SYLLABUS:

Unit 1- Technical Communication.

1. Netiquettes

2. Use of Language in social media

3. Digital Portfolio

4. Business Communication Aids & E- Meetings

Unit 2-Speaking Skills

1. The Four Essentials of Speaking
2. Barriers to Speaking

3. Conversation skills

4. Telephone Etiquette Part 11

Unit 3 Public Speaking

1. Introduction

2. Importance of public speaking
3. Types of Public Speaking

4. Elements of a successful speech

Unit 4 Effective Reading
1. Process of reading
2. Types of Reading

3. SQ3R Method of Reading
4. Comprehensions for Competitive Exams
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NAME OF THE COURSE: DIGITAL MARKETING

NATURE OF THE COURSE: SKILL ENHANCEMENT COURSE (SEC)
PAPER CODE: SEC-236

SYLLABUS:

Unit |

Introduction
e Origin and development of Digital Marketing
e [nternet Users: Penetration and kind of Internet use
e Digital Marketing Strategy
e Ethical and legal aspects of digital marketing.

Display Advertising
e Concept of Display Advertising and Media
e Digital Advertising Market in India:
e Digital Metrics
o Pillars of Paid Marketing
e Targeting in Digital Marketing
e Challenges

Unit 11

Social Media Marketing
e Social media marketing: concept and tools.
e Online communities and social networks.
e Mobile marketing tools; PPC marketing; Online Payment options.
e Best Practices
e Facebook Marketing, LinkedIn, Twitter Marketing and Emerging Platforms

Search Engine Advertising and Optimization
e Why pay for Search Advertising
e Understanding AD Placement
e Best Practices for creating effective ads
e Trends in Search Engine Advertising
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NAME OF THE COURSE: ENVIRONMENTAL STUDIES
NATURE OF THE COURSE: VALUE ADDED COURSE (VAC)
PAPER CODE: VAC-237

SYLLABUS:

UNIT 1

e Meaning and Definition of Environment
e Components of Environment

e Purpose of Environment Studies

e Major Environmental Issues

e Types of pollution

UNIT 2

e Ecosystem

e Sustainable Development
e Types of Natural Resources
e Conservation

e Greenhouse effect
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SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
Academic Year-2024-2025
SEMESTER -4
FUNDAMENTALS OF INDIRECT TAX

Course
Description:

provides a comprehensive introduction to the principles and
practices of indirect taxation. This course is designed to equip
students with a solid understanding of the various forms of indirect
taxes like GST, their implications on businesses and the economy,
and the regulatory frameworks governing them.

Course Objective:

To understand the basic concepts and principles of indirect
taxation. To explore different types of indirect taxes such as GST,
excise duty, customs duty, and others. To analyze the impact of
indirect taxes on businesses and consumers. To gain knowledge of
the regulatory and compliance requirements related to indirect
taxes. To develop skills for practical application of indirect tax laws
in business scenarios.

Pedagogy: Classroom sessions
Assignment
Case study

Total Credits: 4

Total Hours: 40

Reference Books:

“GST Law and Practice" by V.S. Datey
"Indirect Taxes" by V.S. Datey
“Indirect tax” by ICAI

List of “Indirect tax” by ICAI

References: "Indirect Taxation" by Dr. Sanjeev Kumar

List of MOOC "Goods & Services Tax" by Swayam

Courses: "Goods and Services Tax (GST) in India — A Detailed Study" by

Udemy
"GST (Goods and Services Tax)" by [IT Bombay by edX




COURSE OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

CO1 - Core Principles and Critical Thinking in GST, Explain the core principles of indirect taxation and its
relevance in commerce

CO2 - Multidisciplinary Knowledge and Broader Implications, Analyze and apply the critical thinking
required for understanding and implementing GST, Integrate multidisciplinary knowledge in understanding
the broader implications of GST.

CO3 - Career Preparation and Industry Exposure, Prepare students for varied careers in commerce with a
focus on indirect taxes and GST , Demonstrate proficiency in using accounting software for GST
registration and compliance

CO4 - Proficiency in Accounting and Statistical Software , Utilize statistical software for analyzing GST-
related data

CO5 - Communication and Presentation Skills , Develop effective communication and presentation skills in
explaining GST concepts, Gain practical industry exposure through internships and industrystandard
practices in GST

SYLLABUS

Unit
Number Name of Unit Description

1 Introduction to e Introduction

Indirect Tax e Indirect Tax (IDT) — meaning and various
concepts

e Value Added Tax (VAT) — meaning, advantages
and disadvantages

e Powers of Union and State government

e Input Tax Credit (ITC) — meaning, variants and
methods

e Major defects in the structure of IDT prior to

GST

Rationale of GST

2 Goods & Service Tax GST — An introduction with advantages
Taxes subsumed in GST

Structure of GST

Meaning of CGST, SGST, IGST

Structure of GST rates

3 Registration of GST Meaning of Registration

Nature of registration

GSTIN

Registration procedure

Single registration per state

Voluntary registration

PAN: Requirement of registration

Suo — moto registration by proper office
Unique Identity Number

Amendment of registration
Cancellation of registration

Revocation of cancellation of registration




4(A)

Taxable events in GST
supply

Meaning of goods and services
Levy & collection of GST
Sections of CGST Act
Sections of IGST Act

Place of supply: Withing state, Interstate,
Intrastate

Interstate supply

Intrastate supply

Time of supply

Time of supply of services
Valuation of GST

4 (B)

Payment of taxes

Electronic cash ledger
Electronic focal point branch
Challan identification number
Electronic credit ledger
Electronic liability ledger
Payment of tax, interest, penalty and other
amount

Refund

Tax deducted at source

Tax collection at source
Reverse charge mechanism
Job work

Multiple Choice Questions
Theory questions




SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
Academic Year-2024-25
SEMESTER: 4
MANAGEMENT ACCOUNTING

Course
Description:

This course delves into advanced cost accounting methods,
focusing on budget and budgetary control, cost and management
techniques, activity-based costing, and marginal costing. It aims to
enhance students' capabilities in strategic cost management and
decision-making processes.

Course Objective:

To provide students with advanced knowledge and practical skills
in budgeting, cost control, and various costing techniques, enabling
them to apply these concepts effectively in a business environment.

Pedagogy: Lectures
Practical Exercises
Case Study
Total Credits: 4
Total Hours: 40
Reference Books: 1. Management Accounting" by Khan and Jain
2. "Cost Accounting: Principles and Practice" by M.L. Agarwal

and K.L. Gupta
3. Cost and Management Accounting" by M.N. Arora

List of
References:

1. Madegowda, Advanced Cost Accounting, Himalaya
Publishing House.

2. M.N. Arora, Cost and Management Accounting, Vikas
Publishing House.

3. M.L. Agarwal and K.L. Gupta, Cost Accounting: Principles
and Practice, Sahitya Bhawan Publications.

4. Khan and Jain, Management Accounting, Tata McGraw-Hill

List of MOOC
Courses:

1. Cost Accounting by Coursera
www.coursera.org/learn/cost-accounting

2. Managerial Accounting by edX

Fundamentals of Cost Accounting by Udemy

W




COURSE OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

CO1 - Understand the principles and practices of budgeting and budgetary control.

CO2 - Apply cost and management techniques in business scenarios.

CO3 - Implement activity-based costing methods for accurate cost allocation

CO4 - Analyze the application of marginal costing in decision making.

COS5 - Develop comprehensive cost management reports and strategies.

SYLLABUS

Unit
Number

Name of Unit

Description

1

Budget & Budgetary
Control

Meaning of budget

Essentials of budget

Meaning of Budgetary control with its steps,
objectives and limitations

Budget centre

Budget committee

Budget manual

Principal budget factor with examples
Types of budgets

Zero Based Budgeting

Budget ratios

Illustrations

Short questions

Test your understanding

Multiple choice questions

Cost Management
Techniques

Strategic Cost Management
Product Life Cycle Costing
Target Costing

Total Quality Management

Activity Based
Costing

Meaning and Disadvantages of Traditional
Absorption Costing System

Activity Based Costing: Features, Terminology

and Classification of activities
Steps involved in Activity Based Costing
Benefits of Activity Based Costing




Distinction: Traditional Absorption Costing
System and Activity Based Costing
Activity Based Costing in service sector
Utility of Activity Based Costing
Limitations of Activity Based Costing
[Mlustrations

Multiple Choice Questions

Short questions

Test your understanding

Marginal Costing

Marginal cost and Marginal Costing

Variable costing vs. Absorption costing
Distinction: Absorption costing and Marginal
costing

Marginal costing — Utility and Limitations
Meaning of Contribution

Break even chart — Meaning, Cash break even
chart and Angle of incidence

Angle of incidence, Break even level and Margin
of Safety — Meaning and Relationship
Limitations of Break even chart

Profit Volume Ratio: Meaning, Significance,
Improvement, Utility

Margin of Safety: Meaning and Improvement
Cost Volume Profit Analysis: Meaning,
Objectives and Assumptions




SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
Academic Year-2024-25
SEMESTER: 4
CORPORATE FINANCE

Course
Description:

This course provides an in-depth understanding of the financial decisions
made by corporations. It focuses on capital budgeting, cost of capital,
working capital management, and dividend policy, enabling students to
evaluate and implement key financial strategies.

Course Objective:

e To familiarize students with the fundamentals and advanced concepts of
corporate finance

e To develop analytical skills for decision-making in the financial domain.

e To provide practical knowledge through case studies and real-world

examples.
Pedagogy: Lectures
Practical Exercises
Case Study
Total Credits: 4
Total Hours: 40
Reference Books: | ¢ M. Pandey — Financial Management
e Prasanna Chandra — Corporate Finance
e M.Y. Khan and P.K. Jain — Financial Management
e Van Horne — Financial Management and Policy
e R.P. Rustagi — Fundamentals of Financial Managemen

List of e Financial news sources such as The Economic Times, Business
References: Standard, etc.

e Study Material Of ICAI/ICMALI
List of MOOC e Corporate Finance by University of Michigan (Coursera)
Courses:

e Financial Management by IIM Bangalore (SWAYAM)
e Introduction to Corporate Finance by University of Pennsylvania
(Coursera)




COURSE OUTCOMES FOR B.COM PROGRAM

[As per UGC and NEP Guidelines]

CO01 | Understand and apply core concepts of corporate finance such as capital
budgeting, working capital management, dividend policy, and cost of capital.

C02 | Analyze and interpret the capital budgeting process and its implications on
business investment decisions.

CO3 | Examine the significance of the cost of capital and evaluate various sources of
finance.

CO4 | Evaluate working capital requirements and formulate efficient working capital
policies.

COS5 | Understand dividend policy and its impact on firm valuation and shareholder
wealth.

SYLLABUS

Unit

Number | Name of Unit Description

1 Capital e Meaning, Features, Importance, Techniques of Evaluation

Budgeting (NPV, IRR, Payback, ARR, PI), Risk Analysis in Capital
Budgeting.
2 Cost of Capital | e Concept, Components — Cost of Debt, Preference Shares,
Equity, Retained Earnings; Weighted Average Cost of
Capital.

3 Working e Meaning, Nature, Need, Determinants, Estimation of
Capital Working Capital, Management of Inventory, Receivables,
Management and Cash.

4 Dividend e Concept, Types, Factors Influencing Dividend Policy,
Decisions Theories — Walter, Gordon, and MM Hypothesis.
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SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
Academic Year 2024-2025
SEMESTER -4
INFERENTIAL STATISTICS (USING JAMOYVI)

Course This course provides an in-depth understanding of inferential
Description: statistics using Jamovi, an open-source statistical software.
Students will learn to install and navigate Jamovi, enter and
manage data, perform various statistical analyses, and interpret
results. The course covers topics such as descriptive statistics,
checking normality, comparing means, and conducting ANOVA
tests.

Course Objective: | The objective of this course is to equip students with the skills to use
Jamovi for statistical analysis. By the end of the course, students
will be able to:

1. Install and navigate Jamovi, and manage data efficiently.

2. Perform descriptive statistics and graphical representations
in Jamovi.

3. Conduct and interpret various statistical tests for comparing
means.

4. Understand and apply Analysis of Variance (ANOVA) tests.

5. Analyze non-normal data using appropriate non-parametric
tests.

Course Code:

Pedagogy: e Lectures
e Hands-on labs
e Case studies

Total Credits: 4

Total Hours: 120

Reference Books: | "Jamovi for Beginners" by David Garson
List of NA

References:

List of MOOC “Jamovi: A Powerful R-based Statistical Analyses Tool”
Courses: By Udemy.com
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COURSE OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

CO1 -Understand different data types, import and analyze data on software-
JAMOVI. Understand and frame different types hypothesis, apply hypothesis
testing tools on different datasets, understands different tests on hypothesis

CO2 - Perform descriptive statistics and graphical representations in Jamovi.

CO3 - Conduct and interpret various statistical tests for comparing means.

CO4 - Understand and apply Analysis of Variance (ANOVA) tests.

COS - Analyze non-normal data using appropriate non-parametric t and
ANOVA tests.

SYLLABUS
Unit 1: Introduction to Jamovi and Data Management

Introduction to Jamovi
o Installation of Jamovi
o Overview of the Jamovi user interface
e Data Handling in Jamovi
o Entering and importing data
o Installing libraries in Jamovi
o Data Preparation and Transformation
o Scales of measurement
o Computing and transferring variables
o Logical expressions
o Transforming and recoding new variables
o Mathematical operations and functions
o Descriptive Statistics and Visualization
o Tabulating and cross-tabulating data
o Descriptive statistics (mean, median, mode, etc.)
o Creating graphs in Jamovi
e Checking Normality
o QQ plots
o Shapiro-Wilk test
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Unit 2: Comparing Means

o One-sample t-test
o Independent samples t-test
o Paired samples t-test and calculating effect sizes

Unit 3: Analysis of Variance (ANOVA)

o One-way ANOVA
o Multivariate ANOVA (MANOVA)
o Repeated Measures ANOVA

Unit 4: Non-Parametric Test

Wilcoxon Signed-Rank Test
Mann-Whitney U Test
Welch Test

Non parametric ANOVA

O O O O



SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE

Academic Year: 2024-25
SEMESTER: 4 (NEP- BATCH 1)

SUBJECT NAME: PROFESSIONAL COMMUNICATION

Course
Description:

This course focuses on developing effective communication skills
through presentation, storytelling and visual aids, fostering critical
thinking and teamwork in group discussions and case studies. It
also introduces professional terminology and advertising concepts,
preparing students to address communication challenges in the

commerce industry.

Course Objective:

1. To equip students with the knowledge and techniques to
create and deliver effective presentations using visual aids and
storytelling to improve communication skills.

2. To enable students to actively participate in group
discussions, analyze various perspectives, and apply
systematic approaches to problem-solving in professional
contexts.

3. To introduce students to professional terminology and
advertising concepts, helping them develop the skills to draft

impactful presentations and address communication
challenges in the commerce industry.

Course Code:

AEC-

Lectures and Interactive Sessions

Pedagogy: .
e Group Discussions and Activities
e Role-Playing and Simulations
« Reading and Writing Exercises
e Audio-Visual Aids
e Continuous Assessments and Feedback
Total Credits: 2
Total Hours: 30
Reference Books: |1. Kumar, Sandeep. Effective Oral Communication. Pearson
Education India, 2020.
2. Mehta, R. C. Professional Communication Skills. McGraw-
Hill Education, 2018.
3. Sharma, Poonam. Advanced Business Communication. Oxford
University Press, 2017.
4. Kapoor, Rajeev. Listening Skills for Professionals. Tata
McGraw-Hill, 2016.
5. Verma, Anil. Comprehensive Guide to Public Speaking. PHI

Learning Pvt. Ltd., 2015.




List of MOOC 1. "Mastering Effective Oral Communication” by Swayam,

Courses: https://swayam.gov.in/nd1_noc20_hs31/preview.

2. "Business Communication Skills" by Swayam,
https://swayam.gov.in/nd2_noc21_mg18/preview.

3. "Effective Listening Skills for Success” by Udemy,
https://www.udemy.com/course/effective-listening-skills-
for-success/.

4. "Advanced Presentation Skills" by Udemy,
https://www.udemy.com/course/advanced-presentation-
skills/.

5. "Public Speaking Mastery" by Udemy,
https://www.udemy.com/course/public-speaking-
mastery/.

6. "The Complete Guide to Effective Communication™ by
Udemy, https://www.udemy.com/course/the-complete-
guide-to-effective-communication/.

COURSE OUTCOMES OF PROFESSIONAL COMMUNICATION
[As per UGC and NEP Guidelines]

CO1: Develop Effective Communication Skills: Create and deliver structured
presentations using visual aids and storytelling techniques for academic and
professional purposes.

CO2: Enhance Critical Thinking and Teamwork: Acquire skills to participate in
group discussions, develop diverse perspectives, and apply structured approaches to
case studies.

CO3: Apply Professional Communication in Commerce: Develop presentations -
GD skills to solve communication challenges with professional terminology, and
impart knowledge of advertising concepts relevant to the commerce industry.



https://swayam.gov.in/nd1_noc20_hs31/preview
https://swayam.gov.in/nd2_noc21_mg18/preview
https://www.udemy.com/course/effective-listening-skills-for-success/
https://www.udemy.com/course/effective-listening-skills-for-success/
https://www.udemy.com/course/advanced-presentation-skills/
https://www.udemy.com/course/advanced-presentation-skills/
https://www.udemy.com/course/public-speaking-mastery/
https://www.udemy.com/course/public-speaking-mastery/
https://www.udemy.com/course/the-complete-guide-to-effective-communication/
https://www.udemy.com/course/the-complete-guide-to-effective-communication/

SYLLABUS

presentation

Unit | Topic Subtopics Hours

1 Presentation Introduction to presentation skills, why presentation skill is crucial for | 15
Skills and commerce students, Importance of Presentation, Objectives of
Storytelling Presentation, how to make an effective presentation, Strategies to

deliver effective presentation, Types of presentation, stages of
presentation, structure of presentation, Importance of visual aids in
presentation, effective presentation aids, Tips to deliver effective
presentation, steps to integrate Kahoot in powerpoint, using an
external polling tool, exercise and question answers, MCQs, topics for
presentation, drafting of presentation, The power storytelling,
storytelling in presentation, Benefits of Using Storytelling in
Presentations,

2 Group Importance and Objectives of GD, Group Discussion is an important | 15
Discussion and | activity at professional development, GD as a part of selection process,
Written Evaluation and analysis in GD, Approach to topics and case studies,
Communication | Dos and Don’ts of GD, Topics of GD for practice, Advertisements:

Introduction, Definition, Objective of Advertising Program, Types of
Advertising, Vocabulary: Terminology based on commerce,
abbreviations in common use
TOTAL 30
SESSION PLAN
ﬁ:;_ Unit Topics/Subtopics Hours CcO
Introduction to presentation skills, Importance of CO1, COo3
1 presentation skills for commerce students, 3
Obijectives of presentation
9 How to make an effective presentation, Strategies to CO01, Cos3
deliver effective presentations, Types of presentation
Stages of presentation, structure of presentation, CO1, COo3
Presentation  Importance of visual aids, effective presentation aids
Skillsand  Tips to deliver effective presentation, steps to CO1, CO3
4 Storytelling integrate Kahoot in PowerPoint, using an external 3
polling tool
The power of storytelling, storytelling in CO1, C0o3
5 presentations, Benefits of Using Storytelling in 3
Presentations
5 Drafting of presentation, exercise, MCQs, Topics for 5 CO01, Cos3




E:) Unit Topics/Subtopics
Importance and objectives of GD, GD as an activity
7 for professional development, GD in the selection
process
Group Discussion Evaluation and analysis in GD, Approach to topics
and Written  and case studies, Dos and Don’ts of GD
Communication  Advertisements: Introduction, Definition, Objective
of Advertising Program, Types of Advertising

Vocabulary: Terminology based on commerce,
abbreviations in common use

10

11
Total

*kkkkkikk

Hours

30

CO
CO2, CO3

CO2, CO3

C0O2, CO3

CO2, CO3



SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
Academic Year: 2024-25
SEMESTER 4
ENTREPRENEURSHIP AND LEADERSHIP SKILLS

Course This course will equip students with the knowledge and skills to navigate
Description: entrepreneurship and leadership in dynamic environments.

Course The objective of this course is to develop entrepreneurial and leadership skills
Objective: by fostering innovation, strategic thinking, and effective management of

teams, stakeholders, and business

environments.

start-up challenges in dynamic

Course Code:

Pedagogy: The course will adopt: an active learning pedagogy, integrating case studies,
workshops, and group projects to provide practical exposure. Experiential
activities such as business idea pitching and leadership simulations will foster
real-world application.

Total Credits: 2

Total Hours: 30 HOURS

Reference Books:

1. Kuratko, D. F. (2019). Entrepreneurship; Cengage Learning.
2. Northouse, P. G. (2018). Leadership: Theory and Practice (8th ed.);
SAGE Publishing.

List of MOOC
Courses:

e Essentials of Entrepreneurship: Thinking & Action: Offered by the
University of California, Irvine, this course covers the basics of starting a
business, including idea generation, feasibility analysis, and operational
planning. https://www.coursera.org/learn/entrepreneurial-thinking

e Developing Innovative Ideas for New Companies: Offered by the
University of Maryland, this course focuses on opportunity analysis,
customer understanding, and business model development. It includes
practical insights for budding entrepreneurs
.https://www.coursera.org/learn/innovative-ideas

COURSE OUTCOMES FOR ENTERPRENEURSHIP & LEADERSHIP SKILLS

[As per UGC and NEP Guidelines]

CO1 - Foster entrepreneurial skills to generate, evaluate, and implement innovative business ideas and

promote strategic thinking and innovation in entrepreneurship and start-up management.

CO2 - Develop entrepreneurial leadership capabilities for managing teams, stakeholders, and

organizational change.

CO3 - Develop critical thinking by solving case studies and real-world challenges with practical

activities.




SYLLABUS

Course Outcome (CO) Syllabus Topics Justification

CO1: Foster
entrepreneurial skills to
generate, evaluate, and
implement innovative
business ideas and
promote strategic thinking
and innovation in
entrepreneurship and start-
up management.

v

AN

Entrepreneurship: Concept, Definitions, Types of Entrepreneurs and
Entrepreneurship, Generating Business Idea, Idea Generation, Idea
Evaluation, Feasibility Plan for a Business.

Concept of E-Cells: Meaning, Importance, Entrepreneurial Support.
Entrepreneurship and the Economy: Doing Business in India,
Entrepreneurship Helpful to the Economy.

Start-Up Management: Understanding the Start-Up India Concept,
Funding to Start-Ups, Opportunities and Challenges Faced by Start-Ups.

CO2: Develop
entrepreneurial leadership
capabilities for managing
teams, stakeholders, and
organizational change.

Understanding Leadership: Leading Self (Personal Growth, Decision-
Making, Adaptability), Leading Teams (Collaboration, Motivation,
Communication), Managing Stakeholders (Trust-Building, Negotiation,
Conflict Resolution), Leading Change (Overcoming Resistance,
Fostering Adaptability).

Understanding Entrepreneurial Leadership: Significance of
Entrepreneurial Leadership, Leadership Styles in Family Businesses,
Social Enterprises, and Sustainable Entrepreneurship, Innovation and
Creativity in Leadership.

CO3: Develop critical
thinking by solving case
studies and real-world
challenges with practical
activities.

Entrepreneurship: Traits/Qualities/Characteristics of Entrepreneurs,
Entrepreneurs vs Managers, Intrapreneurship vs Entrepreneurship.
Start-Up Management: Opportunities and Challenges Faced by Start-
Ups.

Understanding Leadership: Case Studies on Decision-Making,
Negotiation, Conflict Resolution.

SESSION PLAN
Sr Topic Name CcO
No.
1 | Introduction to Entrepreneurship: Concepts and Definitions COl1
2 | Types of Entrepreneurs and Entrepreneurship COl1
3 | Traits/Qualities/Characteristics of Entrepreneurs COl1, CO3
4 | Generating Business Ideas: Techniques and Strategies CO1, CO3
5 | Idea Evaluation and Feasibility Planning COl1, CO3
6 | Concept of E-Cells: Meaning and Importance COl1, CO2
7 | Entrepreneurial Support and Doing Business in India COl1, CO2
8 | Entrepreneurs’ vs Managers COl




9 | Intrapreneurship vs Entrepreneurship COl1, CO2
10 | Entrepreneurship's Role in the Economy CO1
11 | Start-Up India Concept COl1, CO2
12 | Funding Opportunities for Start-Ups CO1, CO3
13 | Challenges Faced by Start-Ups COl1, CO2
14 | Leadership: Leading Self C0O2, CO3
15 | Personal Growth, Decision-Making, and Adaptability C0O2, CO3
16 | Leading Teams: Collaboration and Communication C0O2, CO3
17 | Motivation Techniques in Leadership CO2
18 | Managing Stakeholders: Trust-Building and Negotiation C0O2, CO3
19 | Conflict Resolution Techniques CO2
20 | Leading Change: Overcoming Resistance CO2
21 | Fostering Adaptability in Teams C0O2, CO3
22 | Entrepreneurial Leadership: Significance and Role CO2
23 | Leadership Styles in Family Businesses CO2
24 | Leadership in Social Enterprises CO2
25 | Leadership in Sustainable Entrepreneurship C0O2, CO3
26 | Innovation and creativity in Leadership C0O2, CO3
27 | Solving Real-World Challenges (Case Study 1) C0O2, CO3
28 | Solving Real-World Challenges (Case Study 2) C0O2, CO3
29 | Practical Activity: Business Idea Pitch CO1, CO3
30 | Practical Activity: Business Idea Pitch COl, CO3

+* LIST OF REFERENCES:

1.
2.

Kuratko, D. F. (2019). Entrepreneurship. Cengage Learning.

Northouse, P. G. (2018). Leadership: Theory and Practice (8th ed.). SAGE Publishing.

3. Blackburn, R. (n.d.). Entrepreneurship as a multidimensional process. Retrieved from [source
document].

4. Lichtenstein, G. (n.d.). Defining entrepreneurship: A multidimensional approach. Retrieved from
[source document].

5. University of California, Irvine. (n.d.). Essentials of Entrepreneurship: Thinking & Action. Retrieved
from https.://www.coursera.org/learn/entrepreneurial-thinking.

6. University of Maryland. (n.d.). Developing Innovative ldeas for New Companies. Retrieved from
https://www.coursera.org/learn/innovative-ideas.

7. Tata Group. (n.d.). Strategic insights during acquisition: Jaguar Land Rover. Retrieved from [source
document].



SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
Academic Year:2024-25
SEMESTER: 4

SUBJECT NAME: INDIAN JURISPRUDENCE AND BUSINESS LAWS

Course
Description:

This course provides a comprehensive understanding of Indian
Laws and key business laws, including the Contract Act 1872,
Companies Act 2013, Sales of Goods Act 1930, Partnership Act,
LLP, and the Constitution of India. It aims to equip students with
the legal knowledge required to navigate the complex business
environment.

Course Objective:

To develop a solid foundation in business law, enabling students to
understand and apply legal principles in business scenarios

effectively.
Pedagogy: 1. Lectures
2. Case Studies
3. Group Discussion
4. Practical Exercise
Total Credits:
2
Total Hours:
20
Reference Books: 1. Business Law by M.C. Kuchhal
2. Elements of Mercantile Law by N.D. Kapoor
3. Business Law for Management by K.R. Bulchandani
List of 1. Study material Issued by ICSI, ICAL ICMAI
References: 2. Elements of Mercantile Law by N.D. Kapoor
3. Legal Review Articles
L.ist of MOOC 1. Introduction to Business Law by Coursera
Courses: 2. Corporate Law by Udemy




COURSE OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

CO1

Demonstrate a comprehensive understanding of Indian corporate and commercial

laws with a multidisciplinary perspective and critical thinking approach.

CO2 | Analyze the historical evolution of Indian law from the ancient era and explain key

concepts of corporate and commercial legal systems in India.

CO3 |Interpret and apply the key provisions of the Companies Act, 2013 in real-life

business and legal scenarios

SYLLABUS

Unit
Number

Name of Unit

Description

Indian law-
evolution since
ancient era and
Corporate and
Commercial laws

Overview of ancient Indian legal systems.
Evolution of law in India.

Key milestones in modern Indian law.
Comparison of traditional and contemporary legal
principles

Indian Contract Act, 1872: General principles of
contracts, essentials of valid contracts.
Partnership Act, 1932: Formation of partnerships
& partnership deed, rights and duties of

partners.

LLP Act, 2008: Key provisions, comparison with
traditional partnerships.

Sale of Goods Act, 1930: Essentials of a contract
of sale, conditions and warranties, types of

goods.

Elements of
Company law

Meaning of company
Characteristics of company
Disadvantages

Types of company

Steps of incorporation
Share capital

Meetings

General meeting




L J KUNIVERSITY
SCHOOL OF COMMERCE
NEW L J COMMERCE COLLEGE
B. Com Semester 5 (2025-26) COURSE STRUCTURE AS PER NEP

Sr. No. Nature of Name of Course Credits
Course
1 Major ADVANCED DIRECT TAX 4
2 Major ADVANCED CORPORATE 4
ACCOUNTING
3 Major FINANCIAL REPORTING & 4
AUDITING
4 Minor DATA VISUALIZATION (USING 4
POWER BI)
5 Minor PROBABILTIY DISTRIBUTION 4
(USING R)
6 Ability INDIAN FINANCE & INVESTMENT 2
Enhancement SKILLS
Course (AEC)
7 Skill EMPLOYABILITY SKILLS AND 2
Enhancement CORPORATE ETIQUETTES
Course (SEC)

Total Credits = 24



TEACHING SCHEME & EVALUATION PATTERN

TEACHING SCHEME

Credit hours to be devoted to Major, Minor, Multidisciplinary, AEC, SEC, VAC and
IKS as per the NEP guidelines

EVALUATION PATTERN
* For all the seven courses one exam will be conducted

END SEMESTER EXAM (SEE) of 50/100 marks as per the credits covering
the entire syllabus

e CEE of 50 marks will include attendance, class test/quiz/assignment/viva or
presentations or any combination of these and Compulsory MCQ Test.
e Passing criterion — 40% of total marks in both the CEE and SEE.

» One retest will be conducted after the completion of end-semester examination
for the students who might have missed out writing the same.

« PAPER STYLE - 30% weight to descriptive questions and 70% weight to
objective type questions (competency based)



SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
25-26
SEMESTER 5

Advanced Direct Tax

Course
Description:

This course delves into the advanced topics of Income tax, including
Capital Gains, Business and Profession income, Computation of
Total Income, Advance tax, Clubbing of income, TDS (Tax
Deducted at Source), TCS (Tax Collected at Source), and filing of
Income Tax Returns (ITR). It aims to provide students with a
comprehensive understanding of the principles and practices of
income tax in India.

Course Objective:

To equip students with in-depth knowledge and practical skills in
various aspects of income tax, enabling them to understand, calculate,
and comply with tax regulations.

Pedagogy: 1. Lectures
2. Practical Exercises
3. Assignments
4. Case Study discussion
Total Credits:
4
Total Hours:
40

Reference Books:

1. "Income Tax Law and Practice" by V.K. Singhania

2. "Direct Taxes Law and Practice" by Dr. Vinod K. Singhania
and Dr. Kapil Singhania

3. "Income Tax" by T.N. Manoharan

List of 1. Study Material Issued by ICAI
References: 2. Relevant Income Tax Act and Finance Act provisions
3. Circulars and notifications issued by the Central Board of
Direct Taxes (CBDT)
4. Case laws and judgments pertaining to income tax
List of MOOC 1. Direct Tax Laws and Practice - SWAYAM
Courses: 2. U.S. Federal Taxation Specialization — Coursera

3. Taxes and Decision Making — My Mooc




Bloom’s

co Course Outcome Statement Taxonomy
Code
Level
Integrate and apply the principles of capital gains, business and
professional income, clubbing of income, TDS, TCS, advance tax,
co1 computation of total income, and income tax return filing in Apply, Analyze
practical taxation scenarios.
Compute taxable income under Capital Gains, interpret relevant
CO2 |sections, and apply deductions and exemptions as per the Income ||Apply, Analyze
Tax Act.
Compute taxable income under Profits and Gains of Business or
CO3 |Profession, interpret relevant sections, and apply deductions and Apply, Analyze
exemptions as per the Income Tax Act.
Interpret and apply the rules relating to clubbing of income, and
. . Understand,
CO4 ||demonstrate accurate computation and compliance for TDS, TCS,
. Apply, Analyze
and advance tax provisions.
Compute the total income of an individual or firm by consolidating
income from various heads and applying correct deductions and tax ||[Apply,
COS5 |rates. Demonstrate the ability to identify the appropriate return Analyze,
forms, understand ITR structure, and file income tax returns using |[Evaluate

proper procedures and software tools.




SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
25-26
SEMESTER 5

Advanced Corporate Accounting

Course
Description:

This course covers the preparation and analysis of financial statements as per
Schedule 111, cash flow statements, and key accounting standards. It provides a
detailed understanding of the fundamentals, regulatory requirements, and practical
applications in financial reporting and analysis.

Course Objective:

The objective of this course is to equip students with comprehensive knowledge of
financial statement preparation, cash flow analysis, and accounting standards.
Students will learn to apply these concepts in practical scenarios, enhancing their
ability to interpret financial data and make informed business decisions.

Pedagogy:

The course will utilize a combination of lectures, practical exercises, case studies,
and discussions. It will include numerical exercises, real-life examples, and
applications of theoretical concepts to enhance understanding and practical skills.

Total Credits:

4

Total Hours:

40

Reference Books:

¢ Financial Accounting by T.S. Grewal - Comprehensive guide on financial
statement preparation and analysis.

e Corporate Accounting by R.L. Gupta & M. Radhaswamy - Detailed
coverage of corporate accounting principles and practices.

e Accounting Standards: A Comprehensive Guide by Dolphy D'Souza - In-
depth explanation of various accounting standards, including practical
examples.

List of e Schedule III of the Companies Act, 2013 - Government publication on
References: financial statement formats and disclosures.
o Accounting Standards issued by ICAI - Official documents detailing
various accounting standards.
e AS 3 - Cash Flow Statement Guidance Notes by ICAI - Guidelines and
explanatory notes on preparing cash flow statements.
List of MOOC ¢ Financial Accounting Fundamentals by University of Virginia
Courses: (Coursera) - A course covering basic financial accounting principles.

¢ Introduction to Financial Statements by Wharton School (Coursera) -
Focuses on understanding and interpreting financial statements.

e Accounting Standards by edX - Course on the importance and application
of various accounting standards.




COURSE OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

Demonstrate a sound understanding of accounting concepts and

CO1 principles applicable to financial reporting and regulatory ||[Understand, Apply
compliance.

Cco2 Prepare financial statements in accordance with Schedule III of the Apply. Analvze
Companies Act, incorporating appropriate formats and disclosures. PPLY y

Cco3 Ana}lyze and prepare Cash Elow Statements to interpret the cash Analyze, Evaluate
position and operational efficiency of businesses.
Interpret and apply Accounting Standard — 1 (Disclosure of

co4 Accounting Policies) in preparation of financial statements. Understand, Apply
Evaluate and apply Accounting Standard — II (Valuation of

COS5 Inventories) to ensure accurate inventory reporting and cost ||[Apply, Evaluate

calculation.




SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
25-26
SEMESTER 5

Financial Reporting and Auditing

Course
Description:

This course provides a comprehensive understanding of financial analysis and
auditing principles, focusing on Value Added Statements (VAS), Economic Value
Added (EVA), ratio analysis, and auditing fundamentals. It includes practical
applications, interpretation of financial data, and detailed exploration of auditing
processes, fraud detection, and reporting.

Course Objective:

The course aims to equip students with the skills to analyze financial statements,
understand the concepts and calculations related to VAS and EVA, perform ratio
analysis, and grasp auditing techniques and practices. It also focuses on enhancing
students' ability to detect and prevent fraud and to interpret and prepare auditing
reports.

Pedagogy:

The course will utilize a mix of lectures, case studies, group discussions, practical
exercises, and project-based learning. It includes both theoretical and practical
components, with emphasis on real-world applications and hands-on experience.

Total Credits:

4

Total Hours:

40

Reference Books:

o '"Financial Statement Analysis and Security Valuation" by Stephen H.
Penman

e "Financial Accounting and Reporting" by Barry Elliott and Jamie Elliott

e "Auditing and Assurance Services" by Alvin A. Arens, Randal J. Elder, and
Mark S. Beasley

e "Principles of Auditing & Other Assurance Services" by Ray Whittington
and Kurt Pany

List of e "Principles of Financial Accounting" by John J. Wild and Ken W. Shaw
References: e '"Introduction to Auditing: A Practical Approach" by Jill Collis
e "Value Added Reporting and Economic Value Added" by S. S. Kothari and
J. L. Zimmerman
o '"Financial Ratios: A Guide to Interpreting Financial Statements" by David
Johnston
List of MOOC e '"Financial Statement Analysis" on Coursera by University of Illinois at
Courses: Urbana-Champaign

e '"Introduction to Financial Accounting" on edX by University of
Pennsylvania

e "Auditing I: Conceptual Foundations of Auditing" on Coursera by University
of Illinois at Urbana-Champaign

e "Forensic Accounting and Fraud Examination" on Coursera by West Virginia
University




COURSE OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

CO1

Develop critical thinking and problem-solving skills in financial reporting
& auditing contexts.

Analyze,
Evaluate, Create

CO2

Comprehend the concepts of value-added statement (VAS) and economic
value added (EVA), including their definitions, importance, and methods
of calculation, along with the interpretation of associated financial data.

Understand,
Apply, Analyze

Cco3

Learn the techniques of financial statement analysis through ratio
calculation, interpretati-on, and dupont analysis, enabling them to evaluate
an organization's financial health effectively.

Apply, Analyze,
Evaluate

CO4

Grasp the fundamentals of auditing, including its meaning, scope, and
relationship with book-keeping and accountancy, along with the
differences between accountancy and auditing.

Remember,
Understand

(6{0 )

Acquire knowledge in vouching, verification, and valuation of assets and
liabilities, understanding the auditor's duties and the importance of
accurate documentation and reporting.

Understand,
Apply, Evaluate
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University with a Difference

SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
Academic Year 24-25
SEMESTER -5
Data Visualization (using Power Bl)

Course
Description:

This course provides comprehensive training on Power BI, a
business analytics tool by Microsoft. Students will learn to create
reports, transform data, and visualize data through Power BI. The
course covers data import, data modeling, creating visualizations,
and sharing insights.

Course Objective:

e Equip students with fundamental knowledge of business
intelligence.

e Promote critical thinking and the use of Power BI for data
analysis.

e Enhance students' skills in using specialized software for
statistical analysis.

e Foster effective communication and presentation of data insights.
e Prepare students for careers in data analysis and business
intelligence.

Course Code:

Pedagogy:

e Lectures

e Hands-on labs
e Case studies

e Project work

Total Credits:

4

Total Hours:

120

Reference Books:

e “Mastering Microsoft Power BI” by Brett Powell

e “Power BI from Rookie to Rock Star” by Patrick LeBlanc
¢ “Microsoft Power BI Quick Start Guide” by Devin Knight,
Adam Aspin, and D. Scott Dunning

List of e Microsoft Power Bl Official Documentation
References: e Power Bl Community Forum
¢ Online tutorials and webinars on Power Bl from Microsoft and
other educational platforms.
List of MOOC e “Power BI Essential Training” — LinkedIn Learning
Courses: ¢ “Introduction to Power BI” — Coursera

¢ “Microsoft Power BI — A Complete Introduction” — Udemy
e “Power BI Desktop for Business Intelligence” — Pluralsight
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PROGRAMME OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

POL - Establish solid core commerce principles with a broad perspective.

PO2 - Promote critical thinking and lifelong learning.

PO3 - To offer multidisciplinary knowledge.

PO4 - Equip students for varied commerce careers.

POS5 - Develop proficiency in accounting and allied softwares.

POG6 - Enhance statistical analysis skills through softwares.

PO7 - Cultivate communication and presentation skills.

PO8 - Facilitate Industry Exposure and Internships.

PO9 - Foster creativity, innovation, and entrepreneurship.

PO10 — To acquaint students with industry standard practices.

COURSE OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

CO1 - Demonstrate a thorough understanding of Power BI’s environment and
its role in business intelligence.

CO2 - Design and develop interactive dashboards and reports tailored to
business needs.

CO3 - Utilize various data visualization techniques to present data insights
effectively.

CO4 - Apply advanced features such as DAX calculations and data merging to
enhance report functionality.

CO5 - Publish and share Power BI reports proficiently to communicate findings
to stakeholders.
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SESSION PLAN
Sr No. Topic Name CcO

1 | Introduction to Power Bl, Needs of Bl Tools Co1

2 | Power BI Environment, Power Bl Desktop Co1

3 | Report Window, Data Window, Model Window CO1, CO2
4 | Dashboard Designing Model, Data Visualization C02, C03
5 | Visualization Options COo3

6 | Editing of Graphs and Dashboards C02, COs3
7 | Adding Calculated Fields with DAX, Data Merging CO4

8 | Report Publishing CO5
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SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
Academic Year 24-25
SEMESTER -5
Probability Distribution (using R)

Course
Description:

This course focuses on practical applications of key probability
distributions—Binomial, Poisson, and Normal—through the use of R
programming. It emphasizes real-world problem-solving, simulation, and
graphical representation of distribution-based data. Students will gain
hands-on experience in using R for statistical analysis and interpretation
relevant to business contexts.

Course Objective:

To equip students with the foundational concepts of probability
distributions and their practical applications using R, enabling data-driven
decision-making in business and commerce.

Course Code:

Pedagogy:

e Lectures

e Hands-on labs
e Case studies

e Project work

Total Credits:

4

Total Hours:

120

Reference Books:

e Gupta S.C. and Kapoor V.K., Fundamentals of Mathematical Statistics,
Sultan Chand & Sons

List of References:

e R Documentation: https://cran.r-project.org/manuals.html
e RStudio Cheat sheets: https://posit.co/resources/cheatsheets/

e Journal articles and business case studies involving statistical modelling

List of MOOC
Courses:

Data Analysis with R Programming — Coursera (offered by Google)
Statistics with R — edX (offered by Harvard University)

Introduction to Probability and Data with R — Coursera (offered by
Duke University)
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PROGRAMME OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

POL - Establish solid core commerce principles with a broad perspective.

PO2 - Promote critical thinking and lifelong learning.

PO3 - To offer multidisciplinary knowledge.

PO4 - Equip students for varied commerce careers.

POS5 - Develop proficiency in accounting and allied softwares.

POG6 - Enhance statistical analysis skills through softwares.

PO7 - Cultivate communication and presentation skills.

PO8 - Facilitate Industry Exposure and Internships.

PO9 - Foster creativity, innovation, and entrepreneurship.

PO10 — To acquaint students with industry standard practices.

COURSE OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

CO1 - Demonstrate comprehensive understanding and application of key
probability distributions using R programming.

CO2 - Explore the R environment and apply foundational R functions to
represent and simulate basic probability distributions.

CO3 - Apply binomial distribution in solving discrete probability problems using
R functions and visualizations.

CO4 - Model and analyze real-life count-based problems using Poisson
distribution techniques in R.

CO5 - Utilize normal distribution and Central Limit Theorem concepts to
simulate, interpret, and solve business-related problems using R.
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SYLLABUS
Unit 1: Introduction to R Language & Probability Distributions
¢ Basics of R programming: installing R and RStudio, using the console and script editor.
¢ Data types, vectors, sequences, and basic operations in R.
e Introduction to probability distributions: discrete vs continuous.
e Understanding d, p, g, r functions in R (dbinom, rnorm, etc.).
e Plotting distribution curves using base R and ggplot2.

Unit 2: Binomial Distribution Using R
e Concept of binomial distribution: trials, success/failure, assumptions.
e Calculating binomial probabilities using dbinom, pbinom.
e Simulating binomial random variables with rbinom.
e Business applications: quality control, customer feedback, product defects.
e Fitting of binomial distribution.
Unit 3: Poisson Distribution Using R
¢ Concept and assumptions of Poisson distribution: rare events, A as mean
e Use of dpois, ppois, rpois functions
e Modeling business events: customer arrivals, accidents, orders per hour
Unit 4: Normal Distribution & CLT Using R
e Properties of normal distribution: symmetry, mean = median = mode
e Standard normal distribution and Z-scores
(] Using dnorm, pnorm, qnorm, rnorm

e Central Limit Theorem (CLT) and its significance

SESSION PLAN

Sr No. Topic Name CO

1 Introduction to R, RStudio & R Environment Cco2
Basics of Probability Distributions — Concepts and

2 e - Co1
Classifications

3 Discrete and Continuous Distributions in Business Contexts Co1

4 Simulating Uniform and Bernoulli Distributions using R CO2

5 Introduction to Binomial Distribution — Theory and Applications COos3
R Functions for Binomial Distribution — dbinom(), pbinom(),

6 . COo3
rbinom()
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7 Visualization of Binomial Distribution in R COo3

8 Real-life Business Problems using Binomial Distribution COos3

9 Introduction to Poisson Distribution — Theory and Applications CO4

10 R Functions for Poisson Distribution — dpois(), ppois(), rpois() CO4

11 Visualization and Interpretation of Poisson in Business Scenarios CO4

12 Count-Based Problems in Retail and Service Sectors CO4

13 Introduction to Normal Distribution — Bell Curve Concept CO5

14 R Functions for Normal Distribution — dnorm(), pnorm(), Co5
rnorm()

15 Applications of Normal Distribution in Commerce CO5
Understanding and Simulating Central Limit Theorem (CLT) in

16 R CO5

17 Comparison of Binomial, Poisson and Normal Distributions CO1, CO5

. . . . T S CO01, COos3,

18 Practical Business Cases involving Distribution Modelling in R CO4. CO5

19 Hands-on Lab: Case Study Simulations using R CO%,O%O4,

20 Review, Reflection, and Assessment All COs
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SCHOOL OF COMMERCE
NEW LJ COMMERCE COLLEGE
Academic Year: 2025-26
SEMESTER 5

INDIAN FINANCE AND INVESTMENT SKILLS (SEC)

Course
Description:

This course offers a comprehensive introduction to the Indian
financial ecosystem, covering the structure and functions of key
financial institutions, regulatory bodies, and markets. It equips
students with practical skills in financial analysis, investment
decision-making, and the use of digital finance tools.

Course Objective:

To provide an understanding of financial institutions, markets, and
regulatory bodies in India and develop practical skills for analysing
financial markets and understanding investment instruments and to
introduce students to emerging trends in digital finance, fintech, and
financial services for enhancing employability skills.

Course Code:

Pedagogy:

The course will be a mix of:
e Class room discussions
e Case studies
e Article Analysis

Total Credits:

2

Total Hours:

30 Hours

Reference Books:

Pathak, Bharti. The Indian Financial System: Markets,
Institutions and Services. 4th Edition, Pearson Education India,
2019.

List of MOOC
Courses:

Course Title: Foundational Banking and Financial Services
Skills in India

Platform: Coursera

Link: https://www.coursera.org/learn/foundational-banking-
and-financial-services-skills-in-india

Offered By: Indian Institute of Management Bangalore (IIMB)
Course Duration: Approx. 12 hours
Course Level: Beginner



https://www.coursera.org/learn/foundational-banking-and-financial-services-skills-in-india
https://www.coursera.org/learn/foundational-banking-and-financial-services-skills-in-india
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PROGRAMME OUTCOMES FOR B.COM PROGRAM

[As per UGC and NEP Guidelines]

POL1 - Establish solid core commerce principles with a broad perspective.

PO2 - Promote critical thinking and lifelong learning and Environmental sensitivity.

PO3 - To offer multidisciplinary knowledge.

PO4 - Equip students for varied commerce careers.

POS5 - Develop proficiency in accounting and allied softwares.

POG6 - Enhance statistical analysis skills and allied softwares.

PQO7 - Cultivate communication and presentation skills.

PO8 - Facilitate Industry Exposure and Internships.

PQO9 - Foster creativity, innovation, and entrepreneurship.

PO10 — To acquaint students with industry standard practices.

COURSE OUTCOMES FOR B.COM PROGRAM
[As per UGC and NEP Guidelines]

Programme
Outcomes (POs)

COL1: Explain the structure and role of key financial institutions
and regulatory bodies in India, including their impact on the
financial system.

PO1, PO3, PO4, PO10

CO2: Demonstrate an understanding of Indian financial markets,
instruments, and emerging trends in financial services and fintech.

PO1, PO4, PO5, POG,
PO10

CO3: Apply financial concepts and tools from both institutional
and market frameworks to analyze real-world challenges,
regulatory issues, and investment decisions through case studies,
simulations, and industry-based activities.

PO2, PO4, PO5, POG,
PO7, PO8, PO9
PO10
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Sr Topic Name No. of

No. Sessions

1 Overview of the Financial System in India 2

2 Banking Institutions: Commercial Banks (Public, Private, Foreign) 3

3 Cooperative Banks and Regional Rural Banks (RRBs) 2

4 Non-Banking Financial Companies (NBFCs): Types and Roles 2

5 Development Financial Institutions (DFIs): NABARD, SIDBI, 5
EXIM Bank, NHB

6 Reserve Bank of India (RBI): Monetary Policy & Banking 3
Regulations

; Securities and Exchange Board of India (SEBI): Capital Markets 9
Regulation

8 Insurance Regulatory and Development Authority of India 9
(IRDAI)

9 Pension Fund Regulatory and Development Authority (PFRDA) 1

10 Money Market: Treasury Bills, Commercial Papers, Certificates of 5
Deposit
Capital Market: Equity and Debt Market, Primary vs. Secondary

11 3
Market

12 | Foreign Exchange Market and Derivatives Market 2

13 | Stock Exchanges: NSE, BSE, MCX — Structure and Functions 2

14 | Mutual Funds and Asset Management Companies (AMCs) 2

15 | Credit Rating Agencies: CRISIL, ICRA, CARE 1

16 | Fintech and Digital Payments: UPI, NEFT, RTGS 2

17 | Blockchain and Al in Finance 1

TOTAL HOURS

30 HOURS




Subject: EMPLOYABILITY SKILLS AND CORPORATE ETIQUETTES

Course Description:
This course equips students with essential employability skills, focusing on interview techniques, resume
building, intercultural communication, and soft skills critical for corporate success. It fosters personal and
professional development through interactive labs and self-study activities.

Course Objectives:

LJ School of Commerce
Department of English

Semester 5 (NEP Batch 1 2025-26)

e Todevelop students' competency in facing interviews, drafting professional documents, and preparing
for the corporate transition.
e To build an understanding of soft skills, professionalism, emotional intelligence, and effective
workplace communication.
e To enable students to apply transferable and technical skills through experiential lab activities and
digital profiling tools.

Syllabus:

Unit

Topic

Subtopics

Hours

1

Campus to
Corporate

1.1 Interview Skills

1.2 Objectives of Interview,

1.3 Types of Interviews,

1.4 Stages of Interview

1.5 Dos and Don’ts of Interview

1.6 Sample Interview Questions

1.7 Preparing Cover Letters

1.8 Preparing a CV/Resume and Effective Profiling (Lab)

1.9 (Self-Study -Introduction to linked in & Digital
Portfolio)

1.10 Intercultural Communication

15

Introduction to Soft
Skills & Corporate
Etiquettes

2.1 Introduction, Soft Skills: An Overview
2.2 what are Soft Skills?

2.3 Importance of Soft Skills

2.4 Soft Skills vs Hard Skills

2.5 Transferable Skills

2.6 Technical Skills

2.7 Professionalism

2.8 Emotional Intelligence

2.9 Lab Activities (Soft Skills)

2.10 Corporate Communication

15

Pedagogy:

e Lectures and Interactive Sessions
e Mock-interviews

e Group Discussions
e Soft Skill Activities

D1



o Writing Exercises
e Audio-Visual Aids
e Continuous Assessments and Feedback

Total Credits: 2
Total Hours: 30

Reference Books:

Singh, R. P. Interview Skills: Strategies and Techniques. Vikas Publishing House, 2019.

Verma, Shyam. Corporate Communication: Concepts and Practices. Oxford University Press, 2020.
Rao, K. N. Professional Writing Skills for Success. Tata McGraw-Hill, 2016.

Sharma, Rajesh. Soft Skills: Enhancing Employability. BPB Publications, 2019.

b s

List of References:

1. Goleman, Daniel. Emotional Intelligence: Why It Can Matter More Than 1Q. Bloomsbury
Publishing India, 2017.

2. Singh, R. P. Interview Skills: Strategies and Techniques. Vikas Publishing House, 2019.

Verma, Shyam. Corporate Communication: Concepts and Practices. Oxford University Press, 2020.

4. Pal, Rajendra, and J. S. Korlahalli. Essentials of Business Communication. Sultan Chand & Sons,
2011.

(98]

List of MOOC Courses:

1. "Mastering the Job Interview" by Coursera, https://www.coursera.org/learn/interviewing.

2. "Interview Skills for International Students" by Swayam,
https://swayam.gov.in/ndl_noc21_hs20/preview.

3. "Intercultural Communication" by Coursera, https://www.coursera.org/learn/intercultural-
communication.

4. "Introduction to Intercultural Communication" by Udemy,
https://www.udemy.com/course/intercultural-communication/.

5. "Corporate Communication: The Essentials" by Swayam,
https://swayam.gov.in/nd2_noc21_mg09/preview.

6. "Effective Listening Skills" by Udemy, https://www.udemy.com/course/effective-listening-
skills/.

7. "Listening Skills for Business" by Coursera, https://www.coursera.org/learn/listening-skills-
business.

8. "Create a Digital Portfolio" by Coursera, https://www.coursera.org/learn/digital-portfolio.

9. "Professional Writing: The Complete Guide" by Udemy,
https://www.udemy.com/course/professional-writing-the-complete-guide/.

10. "Soft Skills" by NPTEL, https://swayam.gov.in/ndl_nocl9 _mg37/preview.

11. "Soft Skills: The 11 Essential Career Soft Skills" by Udemy,
https://www.udemy.com/course/soft-skills-training/.

12. "Interpersonal Skills in the Workplace" by Coursera,
https://www.coursera.org/learn/interpersonal-skills.

D2


https://www.coursera.org/learn/interviewing
https://swayam.gov.in/nd1_noc21_hs20/preview
https://www.coursera.org/learn/intercultural-communication
https://www.coursera.org/learn/intercultural-communication
https://www.udemy.com/course/intercultural-communication/
https://swayam.gov.in/nd2_noc21_mg09/preview
https://www.udemy.com/course/effective-listening-skills/
https://www.udemy.com/course/effective-listening-skills/
https://www.coursera.org/learn/listening-skills-business
https://www.coursera.org/learn/listening-skills-business
https://www.coursera.org/learn/digital-portfolio
https://www.udemy.com/course/professional-writing-the-complete-guide/
https://swayam.gov.in/nd1_noc19_mg37/preview
https://www.udemy.com/course/soft-skills-training/
https://www.coursera.org/learn/interpersonal-skills

Lesson Plan

Unit Topics/Subtopics Hours CO

Unit 1: Campus 15 1

to Corporate

1.1 Interview Skills (Concept and Importance) 1 hour 1

1.2 Objectives of Interview 1 hour 1

1.3 Types of Interviews (Panel, Group, Telephonic, Virtual) | 2 hours 1

1.4 Stages of Interview (Preparation, Performance, Follow- | 2 hours 1
up)

1.5 Dos and Don’ts of Interview 1 hour 1

1.6 Sample Interview Questions (Mock Interviews and 2 hours 1
Discussions)

1.7 Preparing Cover Letters (Format, Content, Samples) 1 hours

1.8 Preparing a CV/Resume and Effective Profiling 3 hours
(Practical Lab Session)

1.9 (Self-Study) Introduction to LinkedIn and Digital _ 1
Portfolio

1.10 Intercultural Communication (Concept and Application) | 2 hours |

Unit Topics/Subtopics Hours CO

Unit 2: 15 2

Introduction to

Soft Skills

2.1 Introduction, Soft Skills: An Overview 1 hour 2

2.2 What are Soft Skills? 1 hour 2

2.3 Importance of Soft Skills 1 hour 2

2.4 Soft Skills vs Hard Skills 2 hours 2

2.5 Transferable Skills 1 hour 2

2.6 Technical Skills (Relevance and Application) 2 hours 2

2.7 Professionalism (Work Ethics, Grooming, Punctuality) 2 hours 2

2.8 Emotional Intelligence (Concept and Corporate 2 hours 2
Application)

2.9 Lab Activities (Role Plays, Group Discussions, Case 2 hours 2
Studies)

2.10 Corporate Communication (Verbal, Non-verbal, Written | 1 hour 2
Skills)

Course Outcomes:
CO1 Demonstrate effective interview techniques, resume writing, and digital profiling skills for
employability.
CO2 Differentiate between soft skills, hard skills, and develop emotional intelligence for professional
success.
CO3 Apply communication strategies and interpersonal skills for effective corporate functioning.

D3
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